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President's Message 

 

The Athens Institute for Education and Research (ATINER) is pleased to announce 

the publication of a number of peer reviewed, open access journals of original 

research work. Most of the articles will be selected from the numerous papers that 

have been presented at the various annual international academic conferences 

organized by the different research divisions and units of the Athens Institute for 

Education and Research. The plethora of papers presented every year will enable the 

editorial board of each journal to select the best, and in so doing produce a top quality 

academic journal. In addition to papers presented, ATINER will encourage the 

independent submission of papers to be evaluated for publication. 

 

The current issue is the second from the third volume of the Athens Journal of Mass 

Media and Communications published by the Mass Media & Communication 

Research Unit of the Athens Institute for Education and Research (ATINER).  

 

 

Gregory T. Papanikos 

President 

Athens Institute for Education and Research 
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Thematic and Episodic Framing of Depression: 

How Chinese and American Newspapers Framed 

a Major Public Health Threat 
 

By Yuan Zhang

 

Yan Jin
†
 

 
Given the health threat of depression in China and the US, as well as the importance of media 

framing for public understanding of the issue, this paper comparatively analyzed how Chinese 

and American newspapers thematically and episodically framed depression from 2000 to 2012. 

Grounded in the theoretical framework of frame building, we also attempted to shed light on 

how cultural values and organizational constraints influenced the ways in which media framed 

depression. Results showed that Chinese newspapers framed depression more thematically 

than American newspapers. American newspapers of national influence used more thematic 

framing than newspapers of regional/local influence. Despite an overall tendency of thematic 

framing, Chinese newspaper framing of depression became increasingly episodic over time. 

Implications for framing research and mental health communication are discussed. 

 
Keywords: Chinese and American newspapers, comparative content analysis, depression, 

news framing 
 

 

Introduction 

 

Depression is one of the most commonly diagnosed mental illnesses 

worldwide; by 2020, it will become the second leading cause of chronic disability, 

trailing only ischemic heart disease (Johansson, Bengs, Danielsson, Lehi, & 

Hammarstrom, 2009; Metzl & Angel, 2004). In the US, major depression is the 

leading cause of disability for Americans between the ages of 15 and 44 (Stats and 

Facts about Depression in America, 2015). About 6.7% of American adults suffer 

from it each year and 3.3% of 13 to 18 year olds have experienced a seriously 

debilitating depressive disorder (Depression, 2014). Only about half of the 

sufferers have received medical treatment or service (Wang et al., 2005).   

In China, unipolar major depression affects approximately 9% of the adult 

population and 15-30% of Chinese adolescents (Ryder, Sun, Zhu, Yao, & 

Chentsova-Dutton, 2012). By 2020, various forms of mental disorders including 

depression will constitute the largest burden on public health in China (He & 

Wang, 2012). In recent years, the number of people who suffer from depression 

has been steadily increasing (Zhao, 2009). Additionally, more than 200 thousands 

depression sufferers commit suicide each year (CCTV-China Central Television, 

2015). Perhaps the most alarming statistic to date comes from a recent China 

Central Television report estimating a total of 90 million sufferers at the end of 

2015 (CCTV-China Central Television, 2015). However, depression only started 
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to be recognized and diagnosed in Chinese hospitals in recent decades (Mao, 

Tang, & Cai, 2003). As late as 1996, 95% of the sufferers did not receive any 

diagnosis or treatment (Murray & Lopez, 1996). Longitudinal data show that a 

lack of knowledge among sufferers, caregivers, and even medical professionals led 

to the alarmingly low diagnosis rate of 10% and treatment rate of 1% (Tan, 2004). 

To this day, significant cultural (Ryder et al., 2012) and historical (Kleinman, 

1986, 1995) barriers remain for the recognition, prevention and treatment of 

depression within the Chinese population. 

The news media can not only bring depression into public discourse, but also 

define and frame the issue in ways that may help alleviate stigmas, increase public 

understanding and enhance mental health literacy. In particular, framing issues 

thematically (i.e., highlighting systemic and societal aspects of issues) or 

episodically (i.e., emphasizing isolated and personal aspects of issues) can have 

direct effects on public attitudes and perceptions (Gross, 2008; Iyengar, 1991). 

Prior research suggests that news media operating in different cultures and media 

systems may have different framing tendencies (Hook & Pu, 2006). Western news 

media, for instance, have been found to frequently use episodic framing to cover 

social problems (Kim, Carvalho, & Davis, 2010). By focusing on isolated events 

and personal stories, episodic framing can lead the public toward individualized 

causes and solutions while overlooking societal dimensions and policy-based 

remedies in addressing social problems (Price, Tewksbury, & Powers, 1997; Shah, 

Kwak, Schmierbach, & Zubric, 2004). In the case of mental health issues, 

individualized responsibility attribution can also reinforce existing negative public 

perceptions and stigmatization (Schnittker, 2008; Walker & Read, 2002). As such, 

news media’s thematic and episodic framing of mental health issues including 

depression can have important implications for public knowledge, perception, 

responsibility attribution and public opinion support for various solution 

alternatives of the issues on hand.    

The ways in which news media frame issues may be a function of various 

macro- and micro-level frame building factors, in particular cultural values and 

organizational constraints (Kim et al., 2010; Scheufele, 1999). Prior research 

examining media coverage of mental health issues has dealt extensively with its 

stigmatizing representation and effects (for a review, see Stout, Villegas, & 

Jennings, 2004). Few have carried out a systematic and comparative investigation 

of how news media in different cultures and media systems frame mental health 

issues in thematic and episodic approaches. American and Chinese news media 

operate within drastically different media systems and two distinct cultures that 

come from the opposite ends of the individualism-collectivism cultural spectrum. 

They provide an ideal case for exploring the potential impact of cultural and 

organizational factors on the frame building of depression-related communication. 

This study therefore compares depression coverage in Chinese and American print 

news media by content-analyzing how newspapers in the two countries framed 

depression thematically and episodically in the most recent past decade.  
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Literature Review 

 

News Framing and its Public Opinion Implications 

 

When covering complex issues, journalists tend to rely on news frames to 

help present large amounts of information in easy-to-understand interpretative 

packages (Kim & Willis, 2007). In doing so, they inevitably highlight certain 

aspects of an issue and make them more salient than others (Entman, 2004). A 

frequently seen news framing tendency involves thematic vs. episodic approaches 

(Gross, 2008).  

Thematic framing refers to the portrayal and presentation of issues through 

information about their systemic causes, trends and consequences (Iyengar, 1991). 

In covering public health problems, thematic framing often includes expert 

analyses of contextual conditions, systematic evidence of widespread outcomes, 

statistical trends of morbidity and mortality, reports on research in disease 

prevention, intervention and treatment, discussion of risk factors and their social 

indicators, and presentation of community-level and policy-based remedies (Kim 

& Willis, 2007; Lawrence, 2004). Research has shown that thematic framing can 

influence people’s thoughts and feelings about social problems (Iyengar, 1991; 

Price et al., 1997; Shah et al., 2004). Health advocates believe that by providing 

adequate background information, contextual conditions and widespread 

consequences, thematic framing has the potential to improve public understanding 

of systemic (vs. isolated) risk factors, encourage public support for collective (vs. 

individual-level) solutions, as well as alleviate stigmas that are usually caused by 

and associated with blaming and demonizing individual sufferers.  

However, existing research suggests that episodic framing may be more 

prevalent in news coverage of various social issues including foreign relations, 

poverty and abuse (Hook & Pu, 2006; Kim et al., 2010; Kunkel, Smith, Suding, & 

Biley, 2006; Mastin, Choi, Barboza, & Post, 2007). Episodic framing refers to the 

portrayal and presentation of issues through either a specific event that serves as a 

representative anecdote of the broader issue or the life story of a person who could 

put a face on the issue (Iyengar, 1991). While episodic framing may achieve some 

exemplification effects in reaching news audiences (Zillmann, 2002), it may also 

have unintended consequences that potentially hinder issue understanding and 

responsibility attributions (Major, 2009). In particular, an overemphasis on 

anecdotal events and personal stories may condition the public to "describe 

chronic problems such as poverty and crime not in terms of deep-seated social or 

economic conditions, but as mere idiosyncratic outcomes," causing news 

audiences to hold individuals responsible for causing and fixing social problems 

(Iyengar, 1991, p. 136). Putting individuals at the center of discourse and focusing 

on deficiencies in and modifications of individual-level risk behaviors and 

lifestyles that are dissociated from larger social context, episodic framing can 

divert public attention away from systemic flaws in political, social, and economic 

environments, and downplay the importance of society-level remedies such as 

policy changes, regulatory efforts, and correction of social inequalities and 

injustices (Kim et al., 2010).  
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In short, the ways in which the media frame issues thematically and/or 

episodically can have a significant impact on how the general public understands 

the issue and anticipates solutions. Before analyzing how news media in different 

cultures and media systems frame depression, it is necessary to examine some key 

factors that potentially influence news framing. 

 

Cultural and Organizational Influences on News Framing 

 

Scholars have attempted to understand why the media frame issues in certain 

ways (Scheufele, 1999). Several frame-building factors have been identified, 

among which social norms/cultural values and organizational pressures/constraints 

may be particularly useful in understanding why news media from different 

cultures and/or media systems frame issues in different ways. 

Cultural values influence the way people communicate (Triandis, 1995), 

which in turn may affect how the media frame issues. Collectivistic cultures 

embrace "contradictions among objects in a yin-yang field of constant change," 

thus communication tends to focus less on specifics and more on contexts (Gries 

& Peng, 2002, p. 175). As a result, thematic news framing in which an issue is 

placed in a larger social context may be preferred (Hook & Pu, 2006). In contrast, 

Western cultural reasoning is driven by formal logic, and communication in 

individualistic societies tends to focus on specific objects and categories (Gries & 

Peng, 2002). Consequently, Western media may prefer episodic framing in which 

issues are presented as specific events or individual cases (Kim et al., 2010).     

Organizational characteristics, such as media political and/or business 

orientations, and target audience (e.g., a national vs. regional audience), may also 

influence issue framing (Dorfman, Woodruff, Chavez, & Wallack, 1997; Gans, 

1979; Shoemaker & Reese, 1996). For instance, journalists racing against 

deadlines in commercial media may prefer episodic framing which requires less 

time investment in background research and data collection than thematic framing 

(Iyengar, 1991). Moreover, episodic framing in forms of event coverage and 

narrative storytelling not only simplifies the storyline, but also attaches a human 

face to the issue. By personifying and exemplifying issue significance, episodic 

framing helps to attract news audience and serves the commercial interests of 

privately owned media organizations (Kim, Carvalho, Davis, & Mullins, 2011; 

Zillmann, 2002). 

 

Thematic and Episodic Framing of Health Issues  

 

As some of the most pressing social problems in modern societies, public 

health issues such as obesity and mental health have received much media 

attention (Conrad, 2001; Kim & Willis, 2007; Stout et al., 2004). While 

existing research has yet to examine media framing of depression in different 

cultures and the influence of key frame building factors, scholars have indeed 

looked into thematic and episodic framing of various other public health issues, 

especially in the context of US news media (both newspapers and television). 

Focusing on the television medium, Dorfman et al. (1997) examined how local 
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TV news in California framed the issue of youth violence, and found that 

thematic framing with references to broader social factors was used less 

frequently than episodic framing. Similarly, a qualitative analysis of 28 TV 

news stories about postpartum disorders aired from 2000 to 2007 revealed that 

TV news was engaged in a process of individualizing and decontextualizing a 

social problem through the use of journalistic routines such as telling 

personalized anecdotal stories (Dubriwny, 2010). On the other hand, breast 

cancer coverage aired in the three major broadcast TV networks from 1974 to 

2003 displayed an increasing pattern of thematic framing over time (Cho, 

2006). In terms of newspaper framing, an analysis of avian flu coverage in four 

major US newspapers revealed that the coverage was dominated by episodic 

framing (Dudo, Dahlstrom, & Brossard, 2007).    

Research investigating how Chinese news media thematically and 

episodically frame health problems is relatively scarce. However, the limited 

amount of existing research indicates that Chinese health news framing may be 

more thematic than episodic. When covering the 2003 SARS outbreak, People’s 

Daily, China’s largest daily newspaper, emphasized "the social dimensions of the 

disease" (Wang, 2007, p. 29). Meanwhile, HIV/AIDS coverage in the same 

newspaper from 1986 to 2002 ignored individual cases of sufferers, "making them 

impalpable in the news discourse" (Dong, Chang, & Chen, 2008, p. 371). Similar 

conclusions may be drawn from a limited amount of research comparing health 

coverage in China and the US. When covering SARS, the Associated Press (AP) 

used more human interest frames to tell personal stories than China’s Xinhua 

News Agency (Beaudoin, 2007). Similarly, AP featured more personal story 

frames than Xinhua did when covering breast cancer in China (Liu, Ley, & 

Brewer, 2011). Taken together, these studies suggest that episodic framing as a 

journalistic storytelling device routinely used in Western news media may be less 

prevalent in Chinese media.      

The preceding brief review revealed several areas that need more research 

attention. First, there is a clear lack of research on media framing of 

depression, despite the fact that it is rapidly becoming one of the most severe 

public health threats worldwide as well as in China and the US. Existing 

research in mental health coverage mostly focused on how the media present a 

stigmatizing portrayal of mental disorder sufferers as violent, dangerous and 

unpredictable (Stout et al., 2004). However, little research has examined how 

the media frame the issue of depression thematically and episodically. Given 

the potential public opinion and health policy implications of thematic and 

episodic news framing, this study offers a comparative content analysis 

focusing on how Chinese and US newspapers framed this critical public health 

issue in the most recent past decade.         

Second, while framing research has extensively examined what frames the 

media tend to use and what effects they have on audience responses, the question 

of frame building, or what factors influence news framing, remains under-

investigated (Kim et al., 2010). This study explores how two key macro-level 

frame building factors, cultural values and organizational constraints, potentially 

influence news framing of depression. Chinese and US news media, coming from 
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the opposite ends of the individualism-collectivism cultural spectrum and 

operating within drastically different media systems, provide a meaningful 

empirical case for addressing this theoretical question in news framing.            
 

 

Hypotheses and Research Questions 

 

As reviewed above, the cross-cultural theory of individualism-collectivism 

and the media frame building theory indicate that cultural values may be an 

important frame building factor shaping the thematic and episodic framing of news 

coverage in different cultures. Empirical evidence also suggests that US news 

media may be more likely to frame issues episodically whereas Chinese news 

media may lean toward thematic framing. Therefore, comparatively speaking: 
 

H1: Chinese newspapers will frame depression more thematically than US 

newspapers. 
 

Media frame building theory also suggests the influence of organizational 

characteristics on news framing. Due to a lack of empirical research examining 

the impact of this frame building factor on depression framing in national and 

local newspapers, this study queries:  
 

RQ1a: Were there any differences between Chinese national and local 

newspapers in the use of thematic and episodic framing when 

covering depression?    

RQ1b: Were there any differences between US national and local newspapers 

in the use of thematic and episodic framing when covering 

depression? 
 

Additionally, we attempted to detect longitudinal changes in news framing 

of depression: 
 

RQ2a: How did US newspaper framing of depression change from 2000 

to 2012? 

RQ2b: How did Chinese newspaper framing of depression change from 

2000 to 2012? 
 

 

Method 
 

Sample 
 

This study used newspapers as the sampling universe, as they continue to be 

some of the main venues for disseminating health information and setting media 

agenda in both China and the US (Luther & Zhou, 2005; Peng & Tang, 2010). To 

obtain the Chinese data, the China Core Newspaper Full-text Database was used. 

This database archives, on a daily basis, full-text news items from 1,000 

newspapers published in mainland China since 2000. Using the keywords of 抑郁 



Athens Journal of Mass Media and Communications April 2017 

 

97 

(depressed) and 抑郁症 (depression)
1
, the most commonly used terms in both 

medical and non-medical Chinese literature on depression (Guo & Guo, 2005; 

Tian & Chen, 2014), we retrieved 1,507 news items published from 2000 to 2012
2
 

in a wide variety of newspapers, including national and local newspapers, state-

controlled Party newspapers and market-oriented City newspapers, and general 

and special interest newspapers. Using a filtering procedure (for details of the 

procedure, see description of sampling for the US data), we removed 431 

redundant and/or irrelevant items. Systematic sampling by drawing every second 

item from the remaining 1,036 items resulted in a sample size of 538. During 

pretesting, nine additional items that fell into any one of the filtering categories 

were further removed, bringing the sample size down to 527. Among them, 404 

were from national newspapers (e.g., People’s Daily) and 123 from local 

newspapers (e.g., Beijing Daily). To achieve comparable sample sizes for the 

national and local newspaper data, systematic sampling was conducted by drawing 

every fourth item from the 404 national newspaper articles. The final Chinese 

sample consisted of 224 news items, including 101 from national newspapers and 

123 from local newspapers. 

To obtain the US data, two newspapers with national influence, readership 

and distribution mechanisms were selected: New York Times and USA Today. To 

select newspapers with local influence, readership and distribution, the Census 

Bureau’s classification of US regions was used: the Northeast, the South, the 

Midwest, and the West (Census Regions and Divisions of the United States, 

2012). From each region, one newspaper was selected based on its circulation size, 

local presence (measured by number of local offices and staffers), and availability 

in the LexisNexis database: Philadelphia Inquirer (Northeast), Houston Chronicle 

(South), Star Tribune (Midwest), and Denver Post (West).  In order to match the 

sampling timeframe of the Chinese data, the US data sampling timeframe was also 

set for 2000-2012.  

Searches in the LexisNexis database were conducted using the keywords of 

"depression," "depressed, or "bipolar disorders" appearing in news headlines or 

index terms. After sorting through the full text of each news item, those that 

fell into the following categories were excluded: 1) items unrelated (e.g., 

stories about the Great Depression or tropical depression) or marginally related 

to depression (e.g., stories that mentioned depression in passing but did not 

treat the topic in a substantive way); 2) duplicate items (e.g., the same story 

published in a different edition of the same newspaper); 3) web items which 

were mere rewrites of their print versions; 4) stories carried verbatim from wire 

services and/or other media organizations/outlets; and 5) non-news items (e.g., 

letters to the editor, wedding/engagement announcements, obituaries, weather, 

sports, traffic, calendar, etc.). Systematic sampling of the remaining items 

resulted in a final sample of 228 newspaper articles for the US data. 

                                                           
1
 The keyword of 躁郁症 (bipolar disorders) was initially used in the search. However none of 

the yielded items included this term. We then removed it from the list of search terms.  
2
 The year 2000-2012 was chosen for the Chinese sample since considerable amount of 

depression coverage only started to emerge around early 2000. The same sampling time frame 

was used for the American data to ensure comparability. 
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Measures and Reliability 
 

Measurement of news framing was developed based on: 1) a review of 

theoretical and empirical work and adaptation of existing measures (e.g., Iyengar, 

1991); and 2) an inductive examination of the depression coverage in the sample. 

Thematic framing refers to framing that places an issue in a larger and more 

abstract social context. The primary focus is on providing contextual and big-

picture information. This framing approach may use historical data, statistics, and 

expert interviews. The overall appeal is on providing objective information. The 

communication purpose is to encourage audience cognitive information 

processing. Episodic framing involves storytelling in which an issue is presented 

in a specific event or case. The primary focus is on telling personal stories, 

describing anecdotal events, and/or presenting individual cases. This framing 

approach may use typical storytelling techniques such as characters, plots, and the 

development and resolution of conflicts. The overall appeal is on human interest. 

The communication purpose is to generate audience affective responses.  

 News framing was measured on a 1-to-5 ordinal scale (1=episodic framing 

only, 2=a combination of episodic and thematic with an emphasis on episodic 

framing, 3=equal emphasis on episodic and thematic framing, 4=a combination of 

episodic and thematic with an emphasis on thematic framing, 5=thematic framing 

only). The relative weight of episodic vs. thematic framing, when both were 

identified in a news item, was determined based on the length (space/time) of the 

use of each framing as well as the gestalt (overall) impression that the news item 

left on the reader/viewer. For the US data, a pretest in which two coders both 

coded a randomly selected 10% of the sample yielded a Cohen’s kappa of 0.793 

(p<0.001). For the Chinese data, a pretest in which two coders both coded a 

randomly selected 10% of the sample yielded a Cohen’s kappa of 0.848 

(p<0.001). After establishing beyond-chance inter-coder reliability, coders 

independently coded the data by examining the full texts of all news articles.  
 

 

Results 
 

Table 1 provides the mean framing scores of Chinese and US newspapers’ 

depression coverage. Between-culture comparison using the independent-samples 

t-test procedure showed that Chinese newspaper framing was more thematic 

(M=4.29, SD=1.05) than US newspaper framing (M=3.89, SD=1.5), t(450)=3.312, 

p<0.01, supporting H1.  

RQ1a and RQ1b explore differences in the extent of episodic and thematic 

framing between national and local newspapers in China and the US. No 

significant difference was found in the Chinese sample. On the other hand, US 

national newspapers (M=4.41, SD=1.08) put more emphases on thematic framing 

than local newspapers (M=3.65, SD=1.59). An independent-samples t-test showed 

that this difference was statistically significant, t(226)=4.192, p<0.001 (Table 1). 

RQ2a and RQ2b examine changes over time in Chinese and US newspaper 

framing of depression. A nonparametric correlation analysis looking into the 

relationship between year of publication and news framing showed that from 
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2000 to 2012, Chinese newspaper framing of depression has become less 

thematic and more episodic (rho=-0.238, p<0.001). US newspaper framing of 

depression did not show any discernible change over time.   

 

Table 1. Depression Framing by Chinese and US Newspapers, 2000-2012 

Newspaper Reach 

Country National Papers Local Papers Overall 

China 4.21 4.20 4.29 

United States 4.41 3.65 3.89 
Note: Entries are average framing scores based on a scale of 1-5. 1=episodic framing only, 2=a 

combination of episodic and thematic with an emphasis on episodic framing, 3=equal emphasis 

on episodic and thematic framing, 4=a combination of episodic and thematic with an emphasis 

on thematic framing, 5=thematic framing only.  

 

 

Discussion 

 

Depression is rapidly becoming one of the most severe public health threats 

worldwide, especially in China and the US. This study comparatively analyzed 

how Chinese and US newspaper coverage framed depression from 2000 to 2012. 

Results suggest that diverging cultural values (e.g., collectivist vs. individualistic 

values) and varying organizational characteristics (e.g., nationally vs. regionally 

oriented newspapers) may have influenced the different ways in which 

newspapers framed depression thematically and episodically.  

 

More Thematic Framing in Chinese than in American Newspapers 

 

As predicted, Chinese newspaper coverage of depression was more thematic 

than US newspapers. Compared to Western news media that routinely use 

episodic framing to tell personal stories, Chinese newspapers focused less on 

attaching a human face to a larger issue. Rather, they frequently emphasized broad 

themes and big-picture scenarios such as cultural taboos in discussing depression 

in the larger society, stigmas existing in the social environment, or the lack of 

mental healthcare in the public health system. Typical news articles covered 

general facts and statistics to a greater extent than specific stories from individual 

sufferers. When personal stories did get media attention, they were more likely to 

be covered as unnamed patient cases focusing on medical diagnostic and treatment 

information rather than individualized stories with characters, storylines, and 

affective appeals. 

These findings provide empirical support for the media frame building thesis, 

suggesting that key macro-level factors such as cultural values and organizational 

constraints may be at play in the frame building process of depression coverage in 

China and the US. For example, Chinese journalists are likely influenced by the 

collectivistic communication style of emphasizing contexts over particulars. 

Collectivistic cultures also tend to value the collective over the individual, viewing 

the latter as part of a larger social group and emphasizing group well-being over 

individual needs and interests (Triandis, 1995). In terms of organizational 
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influences, the political agenda of the Party-state to highlight positive aspects of an 

issue and downplay negative personal impact may compel media organizations to 

adopt the practice of "the invisible victim" (i.e., absence of personal stories) in 

health news coverage (Dong et al., 2008). As a result, depression coverage seemed 

to have repeated the pattern of less episodic and more thematic framing found in 

the coverage of a host of other public health issues identified in existing research. 

Conversely, American news media have long been considered as leaning 

toward episodic framing, arguably due to the deep-seated individualistic cultural 

propensity to tell personal stories and make individualized responsibility 

attributions (Hook & Pu, 2006; Kim et al., 2010). Additionally, heavier financial 

pressures on profit-oriented news organizations to attract a large number of news 

consumers may explain, from an organizational perspective, why narrative-style 

episodic framing was used in depression coverage to a greater extent in American 

than in Chinese newspapers.  

These findings have practical implications for combating depression as a 

public health threat. In the case of Chinese newspapers, the coverage was 

overwhelmingly thematic (average framing rating was 4.89 on a scale of 1-5, with 

higher scores indicating higher levels of thematic framing). While this framing 

approach may help facilitate overall issue understanding and alleviate victim-

blaming stigmas, the considerable lack of episodic framing in the form of personal 

storytelling, including the invisibility of individual sufferers in newspaper 

coverage, however, may inadvertently mitigate the effectiveness of depression-

related communication, as research suggests that episodic framing can achieve 

exemplification effects in the processing of mediated information (Zillmann, 

2002). Health journalists in China should consider balancing thematic and episodic 

framing to help the public understand the broader picture as well as the personal 

impact of depression as a public health issue. This may indeed be the direction that 

health journalism is already taking in China, as we also found an increase in the 

use of episodic framing in Chinese newspaper coverage of depression since 2000. 

This finding and its public opinion implications will be further elaborated on in our 

discussion of RQ2 results.  

Compared with Chinese newspapers, US newspaper framing of depression 

was more episodic. While this framing approach may achieve some 

exemplification effects in reaching news audiences, it also has the potential to 

hinder overall issue understanding, responsibility attribution and stigma 

alleviation. Research has demonstrated that episodic framing encourages a 

"morselized" understanding of social issues by describing chronic problems as a 

series of discrete cases and idiosyncratic instances rather than deep-seated, 

interconnected and recurring conditions at societal and systemic levels (Iyengar, 

1991, p. 136). This flawed understanding may divert public attention from societal 

responsibilities, undermine public support for government programs and other 

society-level solutions, and cause the public to blame mental disorder sufferers for 

their own predicaments. This framing tendency, however, was more pronounced 

in US local than in national newspapers, which we discuss in the following 

section. 
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More Thematic Framing in US National than Local Newspapers  

 

When comparing depression coverage in national and local newspapers, 

results suggest that organizational constraints may be another factor that needs to 

be considered when examining frame building in the news media. In this study, 

newspapers of national reach and stature in the US utilized more thematic framing 

in their depression coverage than local newspapers, possibly due to more resources 

in conducting research and collecting data as well as more access to national-level 

news sources. In the newsgathering process, journalists tend to rely on the usual 

suspects (e.g., experts and officials) rather than average citizens to help make 

sense of social realities and occurrences (Herman & Chomsky, 2002). A complex 

health issue such as depression may be particularly prone to be dependent on 

explanations and interpretations from medical and professional experts. News 

stories built on materials provided by these sources are more likely to be thematic 

than episodic. National newspapers’ heavier use of thematic framing may be 

related to their greater access to such sources, an organizational characteristic that 

sets them apart from local newspapers.  

Another journalistic routine involves beat reporting and coverage of media 

events put forth by government institutions and/or public health advocacy groups, 

in which reporters again will likely resort to familiar and easy-to-access sources 

such as officials, experts, and media relations professionals. National newspapers 

in particular may allocate more coverage to large-scale public health advocacy and 

campaign efforts as well as government regulations and other policy-based 

programs, making thematic framing more likely to be used in national than in local 

newspapers. On the other hand, local newspapers’ tendency to use local sources 

and cover local events, especially those of tragic nature with negative impact on 

local residents and communities, likely yielded more episodic framing in which 

personal tragedies and sufferings were highlighted or even dramatized. 

Considering that local news still tends to be perceived as a more credible source of 

health information by the general public (Holder & Trenor, 1997), too much 

emphases on episodic framing is concerning and need to be addressed in future 

research as well as in health journalism practice and mental health communication 

in general. 

 

Gradual Increase in Episodic Framing in Chinese Newspapers 

 

As mentioned earlier, despite an overwhelming tendency of thematic framing 

in depression coverage, Chinese newspapers displayed a gradual increase in 

episodic framing from 2000 to 2012. Changes in cultural and organizational 

orientations may be some of the underlying contributing factors. As societies 

undergo modernization and industrialization, cultural orientations often shift from 

traditional collectivism to individualism, and Chinese culture may be no exception 

(Triandis, 1995). Since the late 1970s, the Chinese society experienced some of 

the most dramatic transformations in modern history, including those in political 

governance (more open and liberal albeit remaining the one-Party rule), economic 

structure (from centrally planned to market-oriented), and social conditions (e.g., 
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urbanization and the emergence of a middle class) (Zhang, 2009). These systemic 

changes have had a profound impact on the Chinese culture, leading to the so-

called "rediscovery of the individual" in which individual interests, plights and 

pursuits that used to be overlooked or even dismissed have now become 

increasingly visible in civic life (Li, 2002). These cultural shifts seem to be 

reflected in the media. For example, China Central Television produced and aired 

shows with themes such as "telling stories of the ordinary people" and asking 

citizens "are you happy" on a personal level (Media.people.com.cn, 2012; 

News.cntv.cn, 2012). Under these circumstances, episodic framing which 

emphasizes personal storytelling may become more prevalent. 

Meanwhile, organizational reconfigurations in the Chinese press during the 

reform era resulted in changes in editorial orientations, revenue-earning 

mechanisms, and journalism education, which may all contribute to the rise in 

episodic news framing. Increasingly cut-throat market competition and mounting 

commercial pressures on news organizations may lead to more trivialization and 

dramatization of serious news events and social issues, causing the decrease in 

thematic framing. Westernization of journalism education, on the other hand, may 

have produced a new generation of journalists who become exposed and receptive 

to Western news values and journalistic practices that emphasize human interest 

storytelling (Luther & Zhou, 2005). On one hand, the emerging trend of episodic 

framing may enhance journalism’s audience appeal and in turn news 

organizations’ competitive edge in the increasingly congested Chinese media 

market. On the other hand, health journalists covering mental health issues in 

China may fall prey to the same fallacy made by their Western counterparts in 

deemphasizing the larger social dimensions and consequences of mental health 

problems, thereby doing a disservice to public understanding of the critical health 

issue of depression. As Chinese news organizations continue to find themselves in 

an ever-evolving cultural, social and media environment, future research should 

continue to monitor whether and to what extent the shift from thematic to episodic 

framing sustains over time and across media.             
 

 

Conclusions, Limitations and Future Research 
 

This study offered a comparative, longitudinal and empirical understanding of 

how depression, one of the most severe health threats to both the Chinese and the 

American population, has been thematically and episodically framed by a wide 

range of newspapers in the two countries from 2000 to 2012. Methodologically, 

we developed and validated a comprehensive and reliable measurement for the 

critical concept of thematic and episodic news framing in the context of depression 

coverage. Theoretically, we explored the under-investigated question of frame 

building, offering insights into how two macro-level factors, cultural values and 

organizational constraints, may have played a role in shaping the ways in which 

newspapers in China and the US framed the public health issue of depression. Our 

findings provided useful knowledge for health communication professionals and 

health journalists to better understand the status quo of health journalism practice 

as well as the trend of mental health information dissemination in both countries.  
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We identified several future research directions to address limitations in the 

current study. First, while our findings suggested the influence of cultural values 

and organizational constraints as possible frame building factors, due to the 

limitations inherent in the content analysis methodology, more production- and 

process-oriented research (e.g., newsroom participant observations, in-depth 

interviews and surveys of news managers and reporters) needs to be conducted to 

directly assess the impact of various macro- and micro-level factors on news 

framing. Second, this study focused on news coverage within a relatively short 

timeframe (2000-2012) due to limitations in data availability. Future research 

extending study timeframe to the early 1980s when landmark events in both 

countries (e.g., the beginning of press reform in China and the start of a biomedical 

model of understanding for mental disorders in the US following the publication 

of DSM-III) may yield deeper understanding of how depression framing in the 

two countries has evolved as a function of changes in the larger socio-cultural 

environment. Additionally, updated research building on our study monitoring 

depression framing after 2012 can further advance theoretical understanding of the 

potential impact of various frame building factors that may have emerged in the 

fluctuating political, social, and media environment in recent years.  Finally, the 

content, impact and effectiveness of various framing approaches in not only news 

coverage but also strategic communication such as public health campaigns and 

public service announcements associated with depression prevention, intervention, 

and treatment need to be examined via experimental design research.   
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The digitization of broadcasting is considered one of the most significant developments in the 

broadcasting industry. Communication practitioners and educators are expected to play key 

roles in the digitization process. The objectives of the study were; to investigate the level of 

awareness of the oncoming digitization project among communication educators, to ascertain 

the level of preparedness of the communication practitioners for the transition to digital 

broadcasting, to find out the possible implications of full digitization on communication 

education in Nigeria, to investigate the implications of digital broadcasting on programming 

and content production, and to find out possible challenges communication educators and 

practitioners in Uyo would face during digital broadcasting. The population of this study 

comprised all the communication practitioners in television stations in Uyo, Nigeria who work 

in the news, programming and engineering departments. Communication educators who teach 

communication courses in tertiary institutions in Uyo also constituted the population of the 

study. Communication educators in tertiary institutions and communication practitioners in 

broadcast stations, especially those in the news, programming and engineering departments in 

Uyo, Nigeria were considered the most appropriate subjects for the study. The survey method 

was adopted for this study. The research instrument (questionnaire) was administered directly 

to the respondents by the researchers. Based on the findings of the study, it is concluded that 

communication educators in Uyo are aware of the digitization process in the broadcast 

industry and are already teaching the subject of digitization in tertiary institutions in Uyo, 

Nigeria in courses including Trends in Media Technology, Information and Communication 

Technology, among others. 

 
Keywords: analog broadcasting, communication educators, communication practitioners, 

digital broadcasting, preparedness 
 

 

Introduction 

 

From inception, television broadcasting in Nigeria has been accomplished by 

analog transmission which uses complete waves to transmit pictures and sound. 

Over the years, the transmission process has improved incrementally. It moved 

from monochrome (black and white) to color transmission, and recently it has 

begun the transition into the digital format. Digital broadcasting is superior to the 

analog format because of some advantages such as improved signal quality, 

versatility, efficiency and interoperability with other electronic media. "Digital 

signals have as an additional advantage, the capability of generating no noise and 

are more resistant to signal interference" (Idoko, 2010, p. 5). This new technology 

allows audio, video and data to be transmitted over airwaves like a computer. 
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Due to the dynamic nature of technology and the fact that the analog 

system currently in use may be unable to support future developments in the 

industry, there is a dire need to make this change so that the country can keep 

up with other nations and meet the demands of the age. 

The International telecommunications Union set aside the year 2015 as a 

deadline for the transfer from analog to digital broadcasting. This trend has 

remained a challenge to both public and private broadcasting outfits, especially 

in Africa, a continent that includes Nigeria. It is unarguable to state that to be 

in a leading position in today’s highly technological and competitive world of 

broadcasting, Nigeria must strive to acquire and utilize the state-of-the-art 

information and communication technology in its daily news, program 

transmissions and perhaps entire broadcasting operations. Anything short of 

this will spell doom for the country’s broadcasting operations. 

Digital broadcasting has exceptional benefits which cover information 

gathering, processing, storage, retrieval and transmission among others that 

will indeed revolutionize the entire broadcasting industry. As practitioners in 

the state prepare to join the entire country and the world at large to transmit 

digitally, there is a critical and urgent need for them to be prepared and 

anticipate the changes involved. This makes publicity and training necessary. 

Communication educators are expected to teach and train students on skills 

necessary in the practice of communication, including broadcasting. Thus, with 

the advent of the new technology in broadcasting, students ought to be taught 

the implications and imperatives of digitization. How far have they gone with 

this? People need to be adequately informed of the benefits, implications, and 

processes involved (before and after the change).  

The communication practitioners need to know about and also get properly 

prepared for the change, in order to match manpower with the new system. How 

far have they come with this? These concerns arise against the backdrop of the 

fact that digital broadcasting will affect various segments of the broadcasting 

chain such as production, transmission and reception, presentation etc. 

In sum, to what extent are they mobilized for the project? Thus, to what 

extent are the communication practitioners and educators aware of and 

prepared for digital broadcasting in Uyo? 

 

 

The Concept of Digitization 

 

Digitization is defined as a process through which information, whether 

relayed through sound, text, voice or image is converted into a digital binary 

language for computer use (Okorie, 2008). This makes possible the conversion of 

information from different sources through one channel, and reduces the risk of 

distortion. 

"Through digitization, the capacity of communication channels are greatly 

expanded, there is more scope for consumer choice and more possibilities for 

interactive system" (Kombol, 2008, p. 6). Furthermore, digitization considerably 

improves the quality of voice and video transmission and economic efficiency is 
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enhanced because conversion to digital forms of storage, editing and retrieval also 

saves time and labor. For high quality video, for example, images can be digitally 

compressed and then transmitted over satellites at 56,000 bits per second as a 

computer file. This digital data can be stored on a disc system until it is played 

back at the original speed. Since digital compression and storage systems are 

lightweight, the new technology can be especially useful in newsgathering. 

Digitization of video signals reduces their size; therefore, more information can be 

carried over phone wires and stored (Baran, 2010). 

Digital broadcasting is different from analog in many ways. One major 

difference is the transmission of signals. In the United Kingdom, Kombol (2008) 

states that the signal for digital transmission is transmitted in four different ways: 

cable, satellite, digital terrestrial television and telephone connection. 

 

 Cable: Cable has the capacity of transmitting about 200 digital television 

channels for viewers at home. Furthermore, cable services can also provide 

fast internet access and a standard telephone connection. This versatile 

nature ensures the use of the returning path by viewers. 

 Satellite: In most cases, satellite provides one digital transmission service 

and has a capacity for hundreds of channels. It is feasible for satellites to 

provide a two-way path, but more often than not, only a one-way service is 

provided 

 Digital Terrestrial Television: This television broadcast is a land-based 

transmitter network. Signals broadcast through this means are received by 

antenna-enabled television. In this service, there is no return path. Thus, it 

is a one-way affair. 

 Telephone Connection: In most advanced countries of the world, the 

bandwidth of telephone service is increased to also convey television 

signals. With this technology, the viewer chooses one television program 

and it is transmitted to their home. 

  

Obviously, digital broadcasting has many advantages over analog. Program 

presentation would be well improved by the time analog transmission is all over. 

This is true in terms of clarity and quality of signals and spectrum efficiency. The 

technology has opened a world of possibilities for broadcasting. A huge spectrum 

will be available for television broadcasts in the country, argues Ocholi (2009, p. 

2). As a result, more frequencies will be available for television stations in the 

country. It will afford the industry opportunities for interactive broadcasting as 

television sets will be able to do much more than receive signals. 

 

 

Analog vs. Digital Television 

 

The analog mode of television broadcasting is gradually paving the way 

for the new digital transmission technology in television broadcasting. Both 

methods have certain properties that distinguish one from another. Thus, Leke 

(2000) particularly focuses on the differences between analog and digital 
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television, apart from other issues regarding the digital migration in the 

broadcast industry. 

He noted that the analog mode of television transmission has contributed 

its own quota to the broadcast industry despite its few lapses, but the digital 

technology has emerged as a solution to the problems inherent in the analog 

system. According to him, adjacent analog transmission were found to be 

subject to interference, forcing the regulatory bodies to leave space between 

channels and only allocate a small percentage of the available spectrums to 

ensure high quality transmission and reception throughout the regions served. 

Some of the major differences between digital and analog broadcasting, as 

cited in Kombol, (2008) are as follows: 

 

 Analog broadcasting uses 6MHL of spectrum. This wastes bandwidth and 

is grossly inefficient in sound and picture quality. Digital broadcasting 

transmits pictures and sound of significantly higher quality with the same 

6MHL spectrum, yet it also frees up the space that can be used for other 

essential services such as emergency broadcasts etc. Digital television 

occupies less bandwidth per program. 

 Analog broadcasting compresses and creates space and can allow up to six 

channels to be aired the same time. 

 Analog broadcasting provides no Internet access, just programs. Digital 

broadcasting not only provides access to television programs, but Internet 

access to many fields of endeavor across the world. 

 Digital broadcasting allows for interactive television, where apart from 

Internet services, viewers can also give feedback through their TV sets. 

This was not possible with the analog TV. 

 In digital broadcasting, multiple signals are transmitted in one of four 

ways: cable, satellite, digital terrestrial TV or telephone communication. 

 Digital signals react differently to interference than analog signals. 

  

Indeed, the digital technology has opened a world of possibilities in 

broadcasting as opposed to the previous analog system. 

 

 

Digital Television, Content Production and Signal Transmission 

 

In the Communiqué issued at the extraordinary meeting on digitization of 

broadcasting and national security of the National Council of Information 

(NCI) in July, 2014, participants emphasized that in the digital era, content is 

king. All broadcasts would need to do is move their programs from their analog 

transmitter to the signal distributor. Ofose (2013) supported this position but 

expressed fear that happenings in the industry have not portrayed the 

government as being ready to embrace the digital culture. He opined that 

Nigerians need to be provided with quality contents or multiple channels at an 

affordable cost or for free. Content that is relevant to the Nigerian audience 

should be deliberately created. Our values should be protected by the NBC by 
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ensuring that producers are able to produce local programs instead of relying 

heavily on cheap foreign programs. 

Also, social media should be explored in marketing producers’ content. The 

great potential of digital production equipment and multiple sales points which the 

digital era has opened up for marketing programs also needs to be explored. 

Furthermore, producers should make an effort to explore content focusing on 

everyday life and people, showcasing the uniqueness that makes us human. 

However, he expressed concern over the fact that platform providers were 

becoming more selective and demanding for content channel exclusivity. This 

could hinder content/channel distribution or viewing by the public. He quoted a 

content developer who pleaded anonymity but said that the success of a 

channel or content should not be based on the amount of money spent in 

developing or acquiring it, but the number in the audience who are able to have 

access to such a channel/content and the positive impact it has on their lives. 

However, he argued that television viewing is not a social class issue, and 

should not be treated as such. He concluded that the more quality information or 

content made easily available to Nigerians, the better our society and the country. 

 

 

Digitization and Challenges of Broadcasting in Nigeria 

 

Analog broadcasting has been in existence in the country for a long time 

and has contributed to the development of the broadcast industry over the 

years. The advent of digital technology will revolutionize broadcasting and 

solve many of the problems that were inherent in the analog system. 

Innocent (2012) acknowledges the fact that digitalization is indeed the 

current trend in broadcasting, both in Nigeria and the world over – an 

innovation that will change the scope of broadcasting in the country and 

beyond. He highlighted the many advantages of digital broadcasting which 

include; clear and quality signals, multiple channels and  more programming 

choices for viewers. 

But in spite of these benefits, he noted some factors that could pose a 

challenge to the process and it could take time to work on some of the chief 

challenges which formed the crux of his discussion. They include: 

 

 Technical and Financial Challenges: The switchover from analog to 

digital broadcasting requires huge investments in equipment and 

gadgets. This of course requires money. This issue was viewed in two 

parts: The involvement of the broadcasters and the implications for the 

audience. Broadcasters need new transmission and production 

equipment. In this vein, broadcasting organizations like NTA or FRCN 

will be hit severely. Also, the masses will be seriously affected. Many 

Nigerians are of low economic level, and this would mean a Herculean 

task for all the audience who would have to either buy a digital 

television set or a set top box after the digital switch over. 
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 Power Supply: The country has an unstable power sector and that is not 

encouraging. The country has spent huge sums of money to revive the 

power supply, but to no avail. Thus, in the opinion of Innocent (2012), the 

epileptic power supply in the country and the inevitable dependence on 

generators poses a big challenge for the digitization process. 

 Manpower: As complex and fragile equipment is coming in, there is 

need for matching manpower with equipment and processes. Training 

and retraining of personnel to fit into the digitization process will be a 

challenge. Joseph (2013) had observed in line with this, that the 

digitization of the broadcast industry will bring a lot of changes, and a 

good number of existing broadcast personnel may not be able to adjust 

to the new system. He added that some of the existing personnel may be 

adversely affected too. Those who will not be able to understand the 

flexibility and or cope with the fragility of the new technology may be 

thrown out. This will result in the burden of unemployment. 

  

However, Innocent (2012) concluded by suggesting that there should be a 

massive sensitization by government, policy makers, stakeholders and officials, 

as this will contribute positively to the process and reduce incomprehensibility. 

Furthermore, there should be a convergence of broadcasting with other related 

technologies – for instance between MTN and DSTV. This, he opined will 

extend the potential of digital signal transmission. In addition, the government 

should promulgate laws that will enhance delivery and affordability. This is 

necessary, even as they find a lasting solution to the power problem. 

 

 Theoretical Framework: The theoretical framework of this study is the 

Diffusion of Innovation and the Technological Determinism Theories. 

 

 

Diffusion of Innovation Theory 

 

According to Baran and Davis (2009, p. 271), diffusion of innovation theory 

is credited to Everett Rogers. The theory is an extension of Paul Lazarsfeld’s 

original idea of two-step flow of information. It traces the process by which a new 

idea or practice is communicated through certain channels, among members of a 

social system. 

"Diffusion is a special type of communication concerned with the spread of 

messages that are perceived as new ideas. An innovation is an idea, product, object 

or practice that is perceived as new by an individual" (Asemah, 2011, p. 162). 

This theory emphasizes the communication of an idea or discovery to 

members of a social system. Through mass and inter-personal communication 

channels, people can get information, and also perceive its usefulness. 

According to Asemah, whenever there is a new product, idea or service to 

be announced to the public, the mass media is the best means. This is attributed 

to the fact that the media have been held to be very important in spreading new 

ideas or passing on new innovations to people. 
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Technological Determinism 
 

The theory states that technology, especially the media, decisively shape how 

individuals think, feel and act, and how societies organize themselves and operate, 

as we move from one technological age to another.  This means that we learn, feel 

and think the way we do because of the messages we receive through the current 

technology or medium available. The medium is therefore the message. As the 

medium changes, so does the society’s way of communicating. 

Through his theory McLuhan (1964) explains that when new systems of 

technology are developed, the culture of the society is immediately changed to 

reflect the changes needed to use the new technology. There is a simple cause 

and effect analysis here between the introduction of new technology and the 

changes in society’s way of thinking feeling, acting or believing. 

In his theory McLuhan also added that there have been different periods of 

time, and each period had different characteristics with regards to communication. 

These periods include the tribal age, the literate age, the print age and the 

electronic age. 

The tribal age was the age when man’s perception of his environment was 

multi-sensory and his mode of communication was oral. The literate age brought 

people out of collective tribal involvement into civilized private detachment. 

Literacy gradually evolved and marked a step away from the tribal age as people 

could begin to use their eyes to read materials. The print age made the usual 

dependence of the literate age widespread. This is because the print age resulted in 

the mass production of several written products. He added that this age is the ICT 

era where communication now transcends both national and planetary boundaries.  

Information gathering, dissemination and interaction has changed. This is true 

even for the broadcast media with the advent of digital broadcasting that will 

practically replace the analog mode of transmission. 

 

 

Objectives of the Study 

 

The objectives of this study are to: 

 

 investigate the level of awareness of the oncoming digitization project 

among communication educators in Uyo, 

 ascertain the level of awareness and preparedness of the communication 

practitioners for the transition to digital broadcasting, 

 find out the possible implications of full digitization on communication 

education in Nigeria, 

 investigate the possible implications of digital broadcasting on 

programming and content production, and 

 find out possible challenges of digital broadcasting transition among 

communication practitioners in Uyo. 
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Research Questions 

 

The study focused on the following research questions: 

 

 What is the level of awareness of the oncoming digitization project among 

communication educators? 

 What is the level of preparedness of the communication practitioners for 

the transition to digital broadcasting? 

 What are the possible implications of full digitization on communication 

education in Nigeria? 

 What are the possible implications of digital broadcasting on programming 

and content production? 

 What possible challenges will the digital broadcasting transition pose for 

communication practitioners in Uyo? 
 

 

Scope of the Study 

 

The study specifically focuses on the precise level of awareness and 

preparedness for digital broadcasting among communication practitioners and 

educators in Uyo. 
  

 

Justification of the Study 

 

This study is timely because it is one of the most current and prominent 

issues in the broadcasting industry the world over, especially as the final switch 

over date for the whole world is barely months away. Also, it will be of 

immense benefit to Nigerians, (especially media professionals) as it focuses on 

appropriate sensitization and preparation needed to make digital broadcasting a 

reality. Furthermore, students of mass communication and other related fields 

will find the work useful as it touches their area of specialization. 
 

 

Research Methodology 

 

To achieve the objectives of the study, the survey method of research was 

adopted, using the questionnaire as the research instrument.  

Sampling size. Based on the administrative department of both stations, 

the entire population of the communication practitioners was 156, while the 

total number of educators from both institutions was 37, as also listed by the 

administrative departments of the institutions. The final list includes a total of 

193 in the population. 

Sampling procedure. A census of the entire population of communication 

practitioners and communication educators in Uyo was taken. Two tertiary 

institutions and two broadcasting stations in Uyo formed the population of the 

study respectively. 
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Results and Discussion 

 

Research Question 1 

 

What is the level of awareness of the oncoming digitization project 

among communication educators in Uyo? 

Table 1 reveals that 100% of the respondents know about the upcoming 

digital broadcast transition in Nigeria. It is therefore established that all the 

educators are aware of the upcoming digital transition in the broadcast industry. 

In Table 2 it is further established that 24, representing 80% of the 

respondents, have personally been exposed to digital broadcasting transition 

messages. 

Moreover, Table 3 establishes the sources of these messages and reveals that 

3 (13%) of the respondents heard these messages through radio, 12 (50%) saw the 

messages on television, 7 (29%) received the messages through newspaper, while 

2 (8%) read about them from scholarly articles. 

Data from Table 4 also shows the frequency of the messages and it can be 

seen that 6 (25%) of the respondents often do see or hear these messages, 10 

(42%) sometimes do, while 8 (33%) rarely do. 

Based on these responses, it is evident that the communication educators have 

been exposed to messages about digital broadcasting from various sources. 

One of the core assumptions of the Diffusion of Innovation theory is that 

there are opinion leaders who have a role to play in the spread of information 

about an innovation. This is because they have more social experience and 

exposure than the "opinion followers." This in turn can influence the knowledge, 

opinion, judgment and subsequent adoption of the innovation by the followers.  

 

Table 1. Respondents’ Awareness of Oncoming Digital Broadcast Transition in 

Nigeria 

Response No. of Respondents Percentage 

Yes 30 100 

No - - 

Do not know - - 

Total 30 100 

  

Table 2. Respondents’ Exposure to Digital Broadcasting Transition Message 

Response No. of Respondents Percentage 

Yes 24 80 

No 6 20 

Total 30 100 

 

Table 2 shows that most of the respondents (24) were exposed to the 

Digital Broadcasting Transition message. 
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Table 3. Sources of Digital Transition Messages  

Sources No. of Respondents Percentage 

Radio 3 13 

Television 12 50 

Newspaper 7 29 

Scholarly articles 2 8 

Total 24 100 

 

Table 3 shows that television was the major source of message on digital 

broadcasting transition. 

 

Table 4. Frequency of Digital Transition Messages Seen or Heard 

Response No. of Respondents Percentage 

Often 6 25 

Sometimes 10 42 

Rarely 8 33 

Total 24 100 

  

Table 4 shows that most respondents (10) were exposed to digital 

broadcasting messages "sometimes." 

 

Research Question 2 

 

What is the level of awareness and preparedness of the communication 

practitioners for the transition to digital broadcasting. 

Table 5 reveals that 75 respondents, representing 54% of the population, 

were very familiar with the proposed transition of digital broadcast stations in 

Nigeria. Ten respondents, representing 7% of the population, were not familiar 

at all. Fifty-four 54 (37%) were somewhat familiar and 7 (5%) were undecided. 

This result is in contrast to one of the findings of a study by Mark (2010). 

Mark mentioned that there was low awareness of the digitization process 

among the broadcasters in Nigeria, apart from the populace. Results from the 

current study show that at least 51% of the population was very familiar with 

the upcoming transition  and 37% were somewhat familiar with it. 

With regards to preparedness, Table 6 reveals that 63 respondents agreed that 

several measures have been taken to equip practitioners with the necessary skills 

and knowledge for the upcoming transition, 40 respondents strongly agreed with 

this, 14 respondents disagreed and 23 others strongly disagreed with the assertion. 

Table 7 further reveals that some of these measures included seminars, training 

sessions, workshops and discussions during departmental meetings. However, in 

Table 8, 48 respondents said these measures were rarely organized, 41 respondents 

said they were sometimes organized while 36 others said they were often 

organized. Table 9 further reveals that 56% of the respondents have personally 

attended these measures for training while 44% have not. 

This result is supported by the findings of Williams (2010), who said that 

adequate training of staff was one of the challenges faced by stations in their 

preparation for digital transition, even though staff members had a positive 
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attitude towards the adoption of the technology in the broadcast industry. He 

explained that this robs them of adequate knowledge of what a full digitization 

process entails. 

Based on the findings of this current study, training measures have not 

been consistent enough to adequately inform and equip the practitioners with 

the necessary skills and knowledge for the upcoming transition. 

In the Technological Determinism theory, McLuhan explains that when new 

systems of technology are developed the culture of the society is immediately 

changed to reflect the changes needed to use the new technology. Consequently, 

digital broadcasting will change how broadcast practitioners will organize 

themselves and operate based on what the new technology demands, as they move 

from the analog technology to digital transmission. This calls for proper training. 

 

Table 5. Respondents’ Level of Familiarity with Oncoming Digitization of 

Broadcast in Nigeria 

Response No. of Respondents Percentage 

Very familiar  75 51 

Not familiar at all  10 7 

Somewhat familiar  54 37 

Do not know 7 5 

Total 146 100 

 

Table 5 shows that a majority of the respondents (75) were very familiar 

with the digitization project in Nigeria. 

 

Table 6. Acquaintance of Broadcast Practitioners with Necessary Knowledge 

and Skills for the Proposed Transition 

Response No. of Respondents Percentage 

Strongly agree 40 27 

Agree  63 43 

Strongly disagree  23 16 

Disagree 14 10 

Do not know 6 4 

Total  146 100 

 

Table 6 shows that most of the broadcast practitioners (63) were 

acquainted with the knowledge and skills needed for digitization. 

 

Table 7. Some Measures Used to Equip Practitioners  

Options No. of Respondents Percentage 

Seminars 40 27 

Training sessions 29 20 

Workshops 55 38 

Others 4 3 

None 18 12 

Total 146 100 
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Table 7 shows that workshops provided most of the platform used to equip 

practitioners with necessary skills and knowledge for digital programming. 
 

Table 8. Frequency of the Measures  

Response No. of Respondents Percentage 

Often 36 28 

Sometimes 41 32 

Rarely 48 38 

Do not know 3 2 

Total 128 100 
 

Data from Table 8 shows that the measures for training practitioners with 

the necessary skills,  knowledge  and equipment rarely took place. 
 

Table 9. Personal Participation in the Measures 

Response No. of Respondents Percentage 

Yes 72 56 

No 56 44 

Total 128 100 
     

Responses from Table 9 show that 56% of the respondents have personally 

attended sessions for training while 44% have not. Responses about why some of 

the practitioners did not personally attend any of these training measures varied.  

Some of the respondents noted that they were not employed before the period of 

training and they had no prior knowledge of such before their employment. 

Others said most of them were yet to be nominated for such training programs 

especially those held outside their station of service. Some respondents also said 

that such programs had not yet been organized specifically for their department, 

while others stated they were absent during such sessions because of an official 

duty. 
 

Research Question 3 
 

What are the possible implications of full digitization on communication 

education in Nigeria?  

Based on the data presented in Table 10, 2 respondents representing 7% of the 

population agreed that students need to be taught about digital broadcasting, while 

28 (93%), strongly agreed. A majority of the educators in the state are of the 

opinion that the awareness campaign of the process has not been effective at all.  

This is seen in Table 11.  

Concerning the question about how the full digital broadcasting process will 

affect communication education in Nigeria, some respondents said that the 

development will demand a review of the curriculum of communication 

departments and media studies in the country to develop courses on digital trends 

in broadcasting. Others said that the contents of the courses will also need to be 

reviewed to ensure that relevant issues are appropriately accommodated. The 

respondents said this is necessary and will enable students to learn the basics of the 

technology before their subsequent adoption in the near future. 
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This position is supported by the Diffusion of Innovation theory, that 

emphasizes there should be communication about a new product, practice, object, 

or idea so people can be informed about it and also perceive its usefulness. 

However, Table 12 reveals that there were already courses in the institution in 

Uyo that addressed the upcoming development. The courses mentioned include: 

Trends in Media Technology, Trends in Communication and Globalization, 

Computer-Assisted Reporting, Information and Communications Technology, 

New Media Studies and Broadcasting Management. 
  

Table 10. Responses on Whether Students Should Be Taught about 

Digitization 

Response No. of Respondents Percentage 

Strongly agree 28 93 

Agree 2 7 

Strongly disagree - - 

Disagree - - 

Do not know - - 

Total 30 100 
 

The data in Table 10 shows that all the respondents agreed that students 

should be taught about digitalization. 
 

Table 11. Effectiveness of Awareness campaign about Oncoming Digital 

Broadcasting Transition  

Options No. of Respondents Percentage 

Very effective 2 7 

Somewhat effective 10 33 

Not effective at all 16 53 

Do not know 2 7 

Total  30 100 
   

Table 11 shows that most of the respondents (16) considered the 

awareness campaign about the transition to digital broadcasting ineffective. 
 

Table 12. Responses to the Question of whether There Are Courses that Have 

Addressed or Will Address the Upcoming Development 

Response No. of Respondents Percentage 

Yes 24 80 

No 5 17 

Cannot say 1 3 

Total 30 100 
 

Table 12 shows that a majority of the respondents confirmed there were 

courses in their institutions’ curricula that address digital broadcasting. 

Those who agreed with this mentioned the courses included: Trends in 

Media Technology, Trends in Communication and Globalization, Internet and 

its Application, Computer-Assisted Reporting, Issues in Nigerian Mass Media 
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History I and XII, Issues in Broadcasting, Information and Communication 

Technology, Broadcasting Management   and New Media Studies. 

 

Research Question 4 

 

What are the implications for the impact of digital broadcasting on 

programming and content production? 

Based on the data collected by the researcher, it is evident that digitization 

in the industry will bring certain changes that will affect transmission, 

reception, content production and programming. 

Respondents asserted that digital broadcasting will bring diversity and also 

an extended range of programs and channels. According to them, this will 

broaden the choice for consumers, as channels will multiply. 

Other benefits include, interactive television, improved quality output, 

better and clearer reception for consumers, improved news programs, better 

program compilation and editing and better signal transmission. 

Moreover, several respondents simply explained that they were yet to fully 

know what the entire digitization process requires or its implications, as they 

were not yet appropriately oriented on the subject. 

This result supports the assertion by Graham (2014) that digital broadcasting 

will need talents that can deliver the features, dramas, documentaries, news 

programs and signal transmission in the best ways to suit the technology. He 

expressed worry that the issue will constitute a problem if they are not trained and 

properly informed for these roles. 

Also, the technological determinism theory explains that information 

gathering, dissemination and interaction will change in line with the current 

technology or medium available. Based on the findings of the study, there will 

be operational changes in the broadcast media with the advent of digital 

technology that will replace the analog mode of broadcasting and transmission. 

This means that broadcasters will need to change their mode of operations in 

line with everything the digital technology entails, although they are yet to be 

properly/sufficiently informed or trained for that. 

 

Research Question 5 

 

What are the possible challenges that digital broadcasting transition 

poses for communication practitioners in Uyo? 

The answer to research question 5 is found in Table 13. The researcher 

was able to deduce that broadcast practitioners are facing certain challenges in 

their bid to adopt the digital broadcasting technology. 

In Table 13, 33% of the respondents were of the opinion that there was not 

enough skilled manpower for the process and 25% said equipment needed to be 

procured and installed and users need to be trained. Other challenges include 

computer illiteracy, funding, poor power supply and lack of quality program 

content. 



Athens Journal of Mass Media and Communications April 2017 

 

121 

These findings are validated in a study by Mark (2010). He listed some of 

the common challenges facing the broadcast industry in the transition process 

including funding, inadequate skilled labor, lack of equipment, management of 

multi channels and incompetence in program and content production. 

Thus, in view of the changes to be experienced with the use of the new 

technology, and the need to work towards the deadline for the final switchover, 

practitioners in the broadcasting industry are faced with certain challenges that 

may impede the process.    

 

Table 13. Possible Challenges the Proposed Digital Broadcasting Transition 

Pose to Practitioners 

Challenges No. of Respondents Percentage 

Unskilled manpower 48 33 

Lack of equipment 36 25 

Computer illiteracy 22 15 

Funding 17 12 

Poor power supply 8 5 

Lack of quality program content 15 10 

Total  146 100 

 

Table 13 shows that "unskilled manpower" constitutes the greatest 

challenge posed by the digital broadcasting transition. 

Responding to how digital broadcasting will improve broadcasting operations 

in the departments, the respondents mentioned some of the benefits including: 

improved sound and picture quality, interactive television, an extended range of 

sports, music, education, weather and special interest channels, improved news 

gathering and transmission, improved signal transmission and a wider signal 

coverage area. 

However some mentioned they were not sure of how much their daily 

operations would be affected because they had not received any orientation or 

training with regards to digital broadcasting. 

 

Data from Broadcast Practitioners 

 

Table 14. Department of Respondents  

Department No. of Respondents Percentage 

News 40 27 

Programming  74 51 

Engineering 32 22 

Total 146 100 

 

Table 14 shows that staff of Programming Department formed the 

majority (74). 
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Table 15. Educational Qualification of Respondents  

Qualification No. of Respondents Percentage 

WAEC/NECO 35 24 

OND/HND 29 20 

BA/MA 82 56 

PhD and above - - 

Total  146 100 

 

Table 15 shows that employees with BA/MA constituted the largest 

number. 

 

Table 16. Responses on whether Students Have already Been Educated on 

Digital Broadcasting 

Response No. of Respondents Percentage 

Yes 17 57 

No 3 10 

Cannot Say 10 33 

Total 30 100 

 

The data in Table 16 shows that most of the respondents (17) said that 

students in their institutions have already been educated on digital broadcasting. 

The respondents who said that students have already been educated said 

that has happened through lectures in class; especially when students are taught 

courses on the subject, during interaction with lecturers and other informal 

discussions within and outside the classroom. 

Responding to how the transition to digital broadcasting will affect 

communication education in Nigeria, some respondents said that the development 

in the broadcast industry will demand a review of the curriculum of 

communication departments in the country to develop courses in digital trends in 

broadcasting. 

They also said that a review of existing content of the courses will also be 

necessary to ensure that relevant issues are appropriately accommodated. 

Others said that students in Nigerian universities will be better informed 

when properly taught on the subject, and thus will be more prepared for the 

industry in terms of knowledge of and practical experience in broadcasting. 

This, to them is because communication education will create awareness of 

their use of the digital technology, including the Internet. 

 

 

Conclusion 
 

Based on the findings of the study, it is concluded that communication 

educators in Uyo are aware of the digitization project in the broadcast industry 

and are already teaching the subject of digitization in tertiary institutions in 

Uyo, through various courses like Trends in Media Technology, Information 

and Communication Technology, etc. 
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Findings from the study further reveal that digital broadcasting will 

improve picture and sound quality, lead to a number of additional channels, 

make television viewing interactive, extend the signal coverage area, improve 

news gathering and offer an extended range of programs for viewers. 

This research has further revealed that communication practitioners in Uyo 

are not fully ready for the digital broadcasting transition due to some 

challenges including lack of adequate orientation and training as well as the 

funds to purchase needed equipment. 
 

 

Recommendations 
 

The following recommendations are made based on the findings of this study: 
 

 That there is a need to carry out timely information and communication 

activities for the communication practitioners and educators, and even 

to the general public to raise awareness and understanding of digital 

broadcasting. This means conducting a massive awareness campaign 

that will not leave them in doubt of what digital broadcasting or the 

transition entails. A website could be created to serve as a portal to 

provide immediate access to information about digital broadcasting. 

The basic information could include the benefits of digital broadcasting 

and the process or preparation for migration. 

 There should be immediate enlightenment of lecturers in order to promote 

and support the need to expose students in the tertiary institutions to the 

basics of digital broadcasting. The curricula should also be updated in 

order to ensure that courses that treat the subject in detail or perhaps 

exclusively are included as part of mainstream learning, including practical 

skills that will make the students learn how to use the technology. 

 It is important that communication practitioners in the broadcasting 

industry be given adequate and consistent orientation and training in order 

to equip them with the necessary skills and knowledge for a successful and 

sustained use of the digital broadcasting technology. This is necessary for 

them to remain relevant in the new information communication era. 

 Content producers need to be trained on content generation, processing, 

storage and transmission. This will enlighten them about how to focus 

on the quality of the content and programs. Broadcast engineers will 

need to be well versed in digital television transmission principles, as 

the modern technology will create a greater demand on their expertise. 

This too calls for training. 

 That digital broadcasting equipment such as electronic news gathering 

equipment (ENG), news and programs processing equipment, 

teleprompter cameras, recording equipment and other devices will be 

needed to replace analog communication equipment. 

 The switchover process calls for a huge capital investment. Adequate 

funds should be provided to broadcast stations for training staff and for 

procuring the necessary equipment. 
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Appendix 

 

Department of Communication 

Arts  

University of Uyo, Uyo 

P. M. B. 1017 

Uyo 

Akwa Ibom State, Nigeria. 

 

Dear Sir/ Madam, 

 

We are conducting a research on Awareness of and Preparedness for 

Digital Broadcasting among Communication Practitioners and Educators 

in Uyo. 

Kindly complete the attached questionnaire by either ticking the 

appropriate boxes or writing the answer for each question as appropriate. Rest 

assured that information given will be treated in strict confidence and for the 

purpose of this research study only. 

Thanks for your co-operation. 

 

 

Yours Faithfully 

 

 

Idaresit I. Inwang 

and Charles Obot, 

Ph.D 
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QUESTIONNAIRE 

 

COMMUNICATION PRACTITIONERS  

 

Please tick as appropriate  

 

1. What is your department in your station of service?  

News Programmes  Engineering  

 

 

2. What is your educational qualification? 

a) WAEC/NECO                        

  

b) OND/HND                     

  

c) B.A/M.A  

  

d) PhD & above  

 

3. What is your year(s) of work in the station? 

a) 0-5 years             

  

b) 6-10 years 

  

c) 11-15 years       

  

d)16-20 years               

  

e) 21-25 years                  

  

f) 26-30    

  

g) 31 & above  

 

4. Are you familiar with the transition to digitization of broadcast stations 

in Uyo?    

a) Very familiar                    

  

b) Somewhat familiar                 

 

c) Not familiar at all                

 

d) Do not know 
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5. Several measures have been used to equip the broadcasters with the 

necessary knowledge and skills for the transition  

a) Strongly agree                 

  

b) Agree                 

 

c) Strongly disagree             

 

d) Disagree                            

 

e) Do not know 

 

6. In your opinion, what are some of these measures? 

a) Workshops 

 

b) Seminars                         

 

c) Training sessions                    

 

d) Others (specify)                

 

e) None 

 

7. How frequent would you say are these measures? 

a) Often                      

 

b) Sometimes                  

 

c) Rarely                 

 

d) Never                 

 

e) Do not know 

 

8. Have you personally ever attended any of these? 

a) Yes                              

 

b) No 

 

9. If "No" to the above, why? 

 

10. In what ways will digitization affect operations in your department? 
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11. In your opinion, is your department/organization ready for this 

transition? 

a) Yes    

 

b) No 

 

12. In your opinion, what are the possible challenges of digital 

broadcasting to practitioners? 

 

 

COMMUNICATION EDUCATORS 

 

Please tick as appropriate     

 

1. What is your institution of employment  

a) University of Uyo                 

 

b) Uyo City Polytechnic 

 

2. Are you aware of transistor to digital broadcasting in Nigeria? 

a) Yes             

 

b) No               

 

c) Do not know 

 

3. In your opinion, who should be responsible for educating students 

about the digitization of the broadcast industry? 

a) Individuals                     

 

b) Schools               

 

c) Ministry of Information                  

 

d) Practitioners 

 

e) Others (specify)                 

 

f) Do not know 
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4. In general, how effective would you say digital broadcasting transition 

awareness campaign has been? 

a) Very effective                          

 

b) Somewhat effective  

 

c) Not at all effective                   

 

d) Do not know 

 

5. Have you ever seen or heard any digital transition message? 

a) Yes                       

 

b) No                         

 

c) Do not know 

 

6. If "yes" to the previous question, please state your source. 

  

7. How frequently do you see or hear these messages?     

a) Often                        

 

b) Sometimes                      

 

c) Rarely 

 

d) Never 

 

8. Do you agree that students should be taught about digitization? 

a) Strongly agree                 

 

b) Agree                

 

c) Strongly disagree   

 

d) Disagree                   

 

e) Do not know  
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9. Is there any course in your department’s curriculum that has addressed 

or will address the recent development? 

a) Yes                         

 

b) No                         

 

c) Cannot say 

 

10. If yes to the above (No. 9), can you indicate such course? 

 

11. Have your students already been educated on or made to be aware of 

this? 

a) Yes                             

 

b) No                   

 

c) Cannot say  

 

12. If "yes" to No. 11, in what ways? 

 

13. In your opinion, in what ways would the transition to digital 

broadcasting affect communication education in Nigeria? 

 

 

(THE QUESTIONNAIRE WAS ADMINISTERED IN PERSON)  
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Countryside Fantasy in the Context of Urban-

Rural Divided post-Mao China
1
 

 

By Cheng Han

 

 

This paper focuses on an urban-rural experimental reality television show, The Exchange 

Programme. Within the context of the contradictions and struggles between capitalism and 

socialism currently faced by the Chinese government, I argue the programme’s representation 

of the urban youth allegorically reveals the changing "hybridity" of Chinese cities, with the city 

becoming a battle field, a "third space" of culture and discourse, while the countryside acts as 

the nation’s "original culture." In addition, applying Zizek’s theory on ideology, I argue that 

the programme actually suggests the existence of a socialist "ideological fantasy," which 

structures the social reality and proves that the socialist ideology is an ideology in-and-for-

itself. It is the force regulating the ruthless market at an unconscious level in an era of 

economic globalization. 

 
Keywords: countryside, ideological fantasy, ideology in-and-for itself, original culture, 

The Exchange Programme 

 

 

Introduction
1
 

 

In Slavoj Zizek’s theory, the traditional concept of ideology is expanded 

and now includes three continents: "ideology in-itself" as a complex of explicit, 

articulated ideas; "ideology for-itself" which refers to the material existence of 

ideology and is epitomised by ISA;
2
 and "ideology in-and-for itself" which 

refers to "the elusive network of implicit, quasi-"spontaneous" presuppositions 

and attitudes that form an irreducible moment of the reproduction of "non-

ideological" (economic, legal, political, sexual ...) practices" (1994, p. 14). By 

re-reading Marx from the perspective of Lacanian psychoanalysis, Zizek 

clarifies that commodity fetishism is in fact an ideology in-and-for itself, with 

the unconscious illusion of commodity as its implicit, quasi-spontaneous 

presupposition. It is this very illusion that controls the act of commodity 

exchange. People, therefore, "are fetishists in practice, not in theory" (2008a, p. 

28). Zizek argues that this overlooked, unconscious illusion is the "ideological 

fantasy" (2008a, p. 30) which structures our social reality and its subjects. 

Further, "the extra-ideological coercion of the market is an ideological gesture 

par excellence" (1994, p. 14). Therefore, we are far from being a post 

ideological society. On the contrary, ideology is extremely powerful in this era 

of global marketization. Accordingly, I ask, if there is a different ideological 

fantasy in urban-rural divided post-Mao China? If so, then the socialist 

ideology is not limited to ideology in-itself--composed of discourses, 
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representations, narrations and ideas regarding the so-called "socialist values"--

it is an ideology in-and-for itself. If so, then this socialist ideology in-and-for 

itself is a force resisting and balancing the downside of marketism at the same 

level of the unconscious in an era of economic globalization. This paper, 

therefore, attempts to answer this question by ideologically reading an urban-

rural experimental reality television, The Exchange Programme (TEP).  

For better understanding the representation and intervention of TEP, it is 

important to highlight the specific nature of the urban-rural divide within this 

study. China is a socialist nation which is adopting and adapting to a market 

economic system. Although we may celebrate the great achievements of the 

market-oriented Open Reform over the last 38 years, we cannot neglect the 

most serious social problems, particularly the urban-rural divide. Scholars 

generally agree that China has long adopted a development strategy that is 

biased against the peasants’ interests (Jean C. Oi, 1993). Firstly, it was through 

the toils of peasantry, echoing Stalinism, that China gained resources to 

support its industrialisation. As Chen and Wu (2006) argue, the original capital 

accumulation for Chinese national industrialisation came from agriculture via 

policies such as "state monopolisation for purchase and marketing" and "price 

scissors."
1
 Secondly, The Household Register Regulation of PRC, passed in 

1958, indicates the formation of a Chinese internal migration system with strict 

restrictions on rural-urban migration at the core.
2
 Moreover, the urban-rural 

dichotomized system based on the Household Registered Residence System 

differentiates the rights of urban residents from that of rural residents in many 

aspects, including taxation, labor insurance and benefits, numerous subsides, 

housing, grain supply, children’s education, medical care, pension, 

employment, marriage, conscription, etc (Chen & Wu, 2006). Further, Tao Ran 

and Liu Mingxing (2005) argue that, at least after the 1990s, Chinese farmers 

have paid a significantly higher share of their income in the form of direct 

taxes and fees compared to their urban counterparts, which includes township 

and village social infrastructure apportionments, public service expenses, local 

government employee subsidies, schooling, medical care, and the like.
3
 As the 

local government relies much more on the farmers to pay the local teachers’ 

salary and school maintenance by means of education added fees and 

                                                           
1
 Price scissor stipulates that, in the exchange of industrial products for agricultural products, 

industrial products are sold to farmers with a price higher than the real value. Meanwhile, 

agricultural products are sold to the state with prices far lower than the market prices. It was 

applied under the state’s obligatory administration. 
2
 The Standing Committee of the 1

st
 National Peopleʼs Congress passed in the 91

st
 meeting, 

The Household Register Regulation of PRC, on 9
th

 January 1958, Paragraph 2 of Article 10 

puts it: Citizens who move from the rural areas to the urban areas must hold employment 

contracts issued by the urban labor departments or units, urban school’s admission letters or 

relocation permission issued by the urban residence registration authorities. They are also 

required to report to the domicile household registration authorities and apply for relocation 

procedures. 
3
 According to China Labor Watch (18 November 2004), "rural governments get almost no 

support from wealthier areas. They tax local farmers and impose endless fees to finance 

schools, hospitals, road building, even the police" (quoted in David Harvey 2005, p. 144). 
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apportionments, many rural children have to drop out of school because their 

family cannot afford the costs. 

The resulting impoverishment, under-development and lowered 

productivity incentives lead the peasant-workers to seek jobs in cities. Rural-

to-urban migration is regarded as a measure to alleviate poverty. By 2006, 

China has a population of 1.3 billion people, 730 million of whom are farmers.
1
 

Since the 1990s, owing to a fast-growing urban economy and to the concurrent 

relaxation of restrictions, labor mobility has increased very rapidly. The figure 

of labor migrants from rural to urban areas stood at 127 million by the end of 

2005, reached 262 million in 2012.
2
 In many rural families, both parents go out 

to work in the city, only the children and elders are left in the countryside. 

These so-called "left-behind children" have to bear the responsibility of 

household chores as well as taking care of siblings and their elders, whilst their 

parents rarely return home from their efforts to earn money. This phenomenon 

has become a heated social issue. In TEP, most of the rural youth participants 

come from such families. 

On the other hand, most urban youth participants chosen by TEP come 

from wealthy urban families, because the material prosperity represents the 

achievement of urbanisation and modernisation. By representing the affluent 

urban families, TEP eulogises the urban economic achievement. However, the 

achievement of market-driven urbanisation comes at a cost; for instance, the 

increasingly enlarged economic disparity between urban and rural areas.
3
 

Concurrently, it presents a debate on how a socialist state should adapt to and 

reform the capital-driven market economy, i.e. building the socialist market 

economy. It is the operation of the market, as an ideology in-and-for itself, "a 

For-itself of ideology at work in the very In-itself of extra-ideological 

actuality" (Zizek, 1994, p. 14), in a socialist state which serves as a particular 

context for this study. 

TEP, produced and premiered by Hunan TV in 2006, uses precisely this 

urban-rural divide, rich-poor disparity as its backdrop and juxtaposes urban and 

rural youth by arranging for them to experience the life of their counterpart for 

seven days.
4
 By means of sending a "bratty" (voiceover narration in TEP) 

urban youth (i.e., suffering from internet addiction, school dropout, 

rebelliousness) to the countryside, it shows an urban youth transformed into a 

"perfect" one. Firstly, TEP portrays an image of a civilised and essentially kind 

youth; subsequently, his/her experience in the countryside, are used to trigger a 
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4
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and finished season twelve in 2015. 
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significant transformation.
1
 In the end, the urban youth is represented as being 

rich, modern, essentially kind and morally sound. The representation of the rich 

but dysfunctional urban youth is pregnant with allegorical suggestion when 

juxtaposed with the status quo of market-driven urbanisation. I argue the 

opening sequence and its voice-over narration indicates the connection 

between the damaged urban youth and the possessive competition-centered 

city. Within the context of those contradictions and struggles between 

capitalism and socialism currently facing the Chinese government, TEP’s 

representation of the urban youth’s change allegorically reveals the changing 

"hybridity" (Homi Bhabha, 1994) of Chinese cities, with the city becoming a 

battle field, a "third space" of culture and discourse, while the countryside acts 

as the nation’s "original culture" (Bhabha, 1994). In addition, "returning to the 

countryside" can be seen as a form of political practice, which suggests a 

materialised belief, or further, an implicit presupposition and attitude towards 

the countryside. I argue, this overlooked, unconscious illusion of the 

countryside is a socialist "ideological fantasy," i.e. the countryside fantasy, in 

the Chinese context. It structures the Chinese social reality and strikes back at 

the capitalist ideological fantasy rooted in the market. 

For the purpose of this research, textual analysis and discourse analysis are 

pivotal. The close and critical textual analysis is inevitable for examining the 

programme’s representation of the urban youth. Representation is ideological 

and plays a central role in securing and maintaining the ideological consent of 

audiences. For a discourse analysis, I use discourse in a more general sense. 

Discourses from the state,
2
 television producers, participants, intellectuals and 

audiences reflect what is said and what is not, what is reaffirmed, concealed, 

and what is camouflaged. Discourses argued from different positions are 

involved in a struggle over the way a topic is expressed or reasoned about. 

Especially I conduct audience interviews, in the form of in-depth and focus-

group interviews, as my primary material. The in-depth interview enables a 

probing into personal and sensitive perceptions and attitudes in connection with 

media texts and life experience.
3
 The focus-group interview enables direct 

observation of the social production of the meaning, consensus and the 

mobilisation of common-sense assertion, as interviewees negotiate their 

readings of media material.
4
 I also complement my primary material by 

collecting data from personal and programme blogs and follow-up comments. 

                                                           
1
 In this way, TEP endeavors to persuade the "bratty" urban youth to get back to urban school 

for receiving the necessary cultural capital and being part of modernisation. 
2
 TEP has received approvals from several official institutions, such as the Publicity 

Department of the Central Committee, the Publicity Department of Hunan Provincial 

Committee, Hunan Communist Youth League committee, etc.  
3
 In total, I have selected and interviewed eight people by means of the personal one-to-one 

interview. The interviewees born and raised in the city are coded as C1, C2, C3, and C4. The 

interviewees born in rural areas and have moved to the city years ago are coded as D1, D2, D3, 

and D4. 
4
 Four focus-group interviews were carried out in two cities in 2011, Wuhu in Anhui province 

and Hangzhou in Zhejiang province, with two groups in each city, in total 19 people were 

involved. Most of the members are people who have moved to the city from the countryside, to 

work or study in the city at the moment. 
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According to Hall and O’Shea, "we have to capture discourse which is 

volunteered, which arises from the writer’s own set of concerns, and is as 

spontaneous and unfettered by what others may think as possible. Online 

comments are rather like this, especially as everyone contributes under a 

pseudonym" (2013, p. 16-17). Online comments, therefore, can be seen as 

spontaneous and authentic, and originating from genuine emotion. Generally 

speaking, the audience response reflects the efficiency of the countryside 

ideology.  

 

 

Affluence and Modern Knowledge 

 

TEP picks affluent urban families to represent the modern city and its 

material achievement. Additionally, the material achievement is credited to 

what is seen as advanced modern knowledge. In the opening sequence of 

season one, episode one, Internet Addiction (IA), urban youth Wei Cheng is 

introduced by a voiceover, "he, an urban youth, does not value the affluent life, 

loses interest in studying, stays out at night in internet bars." The visual shot, 

used to illustrate the idea that "[he] does not value the affluent life," is of a 

bookcase full of books in his family’s reading room. From the outset, the urban 

affluent life exists, in the first place, as signified by the presence of books 

representing knowledge and culture. Accordingly, it suggests that rural poverty 

is caused by the lack of advanced modern knowledge. Therefore, urban youth 

participants are always asked to teach rural classmates computer applications 

and/or English, which wins the urbanites respect. For instance, Wei Cheng is 

asked to teach his rural classmates Microsoft Word. In season five, Yi Huchen 

and Li Naiyue are asked to teach English lessons to a rural class. English and 

the knowledge of Internet, as the symbols of modern civilisation, are presented 

as adored by rural youth. 

Possessing affluence and modern knowledge, the urban youth participant, 

as a representative of the city, becomes a noble figure and always receives an 

enthusiastic welcome. When Wei Cheng arrives in the village, a bustling scene 

and applause greet him. Rural youth participant Gao Zhanxi’s father, wearing a 

new suit, joins the crowd. Gao’s mother even borrows money to make a 

relatively presentable dinner of fried eggs and fried vegetables for Wei Cheng. 

In this poor family, as the voiceover says, "these dishes are typically enjoyed 

only on special occasions such as Spring Festival." In other episodes, (Love in 

a Distant Mountain, Mountain Call and Sea Shout, Love Elsewhere, and 

Beauty Arithmetic), the traditional courtesies of ethnic groups greeting 

honoured guests, such as the greeting bonfire of the Yi group, the three-time 

face washing of the Buyi group, the shot-firing salute of the Basha Miao group, 

and the musical performance of the Miao group, are genuinely performed, the 

head of the village welcomes for the urban youth’s arrival. As the show 

proclaims, "almost the whole village comes out to welcome the urban youth as 

their honored guest." The way that the countryside treats the urban youth 

reinforces the perception of the superiority of the city.  
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Good Nature and Elegiac Secret 

   

In TEP, all the urban youth participants are rebellious in one way or another, 

sharing some common characteristics such as internet addiction, apathy, and 

truancy. However, the show constantly conveys the image that these participants 

are good by demonstrating their previous school achievements, certificates and 

praising their behaviour while staying in the rural area.
1
  

At the beginning of IA, there is a shot giving a close-up of the certificates 

of merit, grade, etc. to introduce Wei’s outstanding school achievement while 

attending an outstanding middle school in Changsha. It seems to be taken for 

granted that the nature of a student can always be proved by his/her school 

achievement. Wei is identified as a "bratty" boy, who, nevertheless, is 

essentially kind. Then, the voiceover says that there is a secret that has caused 

Wei to unexpectedly drop out of school. It implies, once the problem is 

discovered and solved, that the ‘bratty’ boy will revert to a sensible person 

again, due to his good nature. This narrative strategy is repeatedly applied to 

other episodes. In the episode called The Grid (5
th

 season), the show 

demonstrates two citations awarded to the urban boy Zhou Yunfeng and raises 

a question which rationalises the subsequent process of gradually revealing his 

secret, "why did this excellent student turn into a rebellious, aggressive one 

who is tired of school?" In the episode called Beauty Arithmetic (5
th

 season), 

the urban girl Li Naiyue is labelled as "playing truant, being emotionally 

abusive and being mischievous." She strongly rejects school and teachers, 

because she used to be punished by kneeling at the office for a whole morning. 

As the voiceover says, "this extreme punishment deeply hurt her." The show 

wants the audiences to consider such information and understand that they all 

used to be well-behaved urban youths, the reason for their rebelliousness will 

be found in the end, and the problem will be solved. 

TEP also identifies the good nature of urban youth by observing their 

behaviour in the countryside. On day four, Gao’s nearly-blind father uses 

20RMB [£2], which he had saved for a long time, in order to fulfill Wei’s wish 

to go to the Yellow River. Wei writes in his dairy, "I had tears in my eyes, but I 

held back. Holding that 20RMB in my hands, my heart feels like it’s bleeding. 

They have such a difficult, poor life, but still gave me 20RMB. I feel the great 

love of the father." The presenter states emotionally, "it is the purity in him 

awakened by [the father’s] selflessness and kindness."
2
 The next day, Wei cries 

in front of the camera and apologizes to his parents, "I’m sorry, dad and mum. 

I should have behaved. I know that you care about me. I should have talked to 

you more often." Wei’s performance wins the audience’s tears and support. 

                                                           
1
 The first episode IA of season one has set up the tone and some of the basic strategies for the 

show’s narration, such as emphasising urban affluence and modern knowledge, using school 

grades to prove the urban youth’s nature. 
2
 The rural father is surprisingly depicted as selfless and kind in the show. This discourse 

contradicts the stock one, which depicts the migrant peasant worker as ignorant, uncivilised 

and a potential criminal (Li Hongtao & Qiao Tongzhou, 2005). It seems the farmers could be 

the "nicer" other only if they stay in the remote rural area, living their impoverished life and 

accepting their preordained "fate." 
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Many members of the audience comment on the official blog, expressing their 

feelings and praising Wei’s good nature. In the in-depth interview, C3
1
 says, "I 

really like Wei Cheng. In fact, he is essentially pure and innocent. There was a 

reason why he became apathetic and "decadent." Watching him gradually 

showing his kind heart and gratitude in the show, I feel very happy for him." 

The revelation of the secret, hence, is pertinent for supporting the idea that 

he is essentially good. Day six, Wei is crushed emotionally again and reveals 

the secret of his dropping out of school. On a picnic, he brought some beer and 

argued with his PE teacher as Wei was drinking alcohol as a minor. The 

teacher felt disrespected in front of the students from the other school, and 

slapped his face. Consequently, he suddenly did not want to go to school again. 

The voiceover then marvels, "on the surface, Wei looks like a "bratty" gloomy 

boy, but he has actually suffered from pain and frustration." Likewise, in each 

episode, the revelation of an elegiac secret explains the urban youth 

participants’ "bratty" behaviour: For Gao Zeye (Love in a Distant Mountain), it 

is parental discord. For Li Naiyue (Beauty Arithmetic), it is learning she was 

adopted and abandoned by her biological parents three days after birth. For 

Gong Weihua (Warm Pain), it is the jealousy of believing his younger brother 

gets more attention from their parents. After the reason is revealed, the urban 

youth is released from his/her burden and becomes simply a child who has 

been hurt but has a good heart.  

In fact, the discourse about urban youth’s nature is in accordance with two 

traditional Chinese proverbs, which function as common-sense assertions, 

"Man’s nature at birth is good" and "Material pleasure breeds corruption, a life 

of easy makes one lazy." One typical online comment is, "the nature of every 

child is good … the urban youth doesn’t show their goodness just because they 

have been living an easy life." Therefore, country life, as the site of 

rediscovered poverty and hardship, is taken as a source of fortitude and 

spiritual strength with an expectation to touch the "bratty" urban youth who has 

been living an easy life for too long and finally trigger their transformations. 
 

 

Country Life as Pathos and Spiritual Strength 
 

The voiceover makes comments, "how would we miss the misery? But 

suffering can really help us" (in Warm Pain), "suffering always plays the best 

teacher" (in The Grid). Psychologist Dr. Zhang Yiyun, as the guest host, 

confirms and rationalises this sentiment in her prologue of season two, "in a 

sense, the opportunity to experience the different life, offered by this 

programme, is more profound to touch the youth emotionally and trigger the 

change" (5
th 

March 2007). Thus, the strenuous farm labour, miserable living 

conditions and hard-won opportunity of going to school, are shown as 

embodying misery and suffering, and are used as a form of pathos and spiritual 
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strength. As Gao Zeye (Love in a Distant Mountain) says, "seven days living in 

the countryside … I’ve prepared for the worst, I am preparing to die."  

It is not strictly required for the urban youth to participate in strenuous farm 

labour, TEP places more focus on unfolding the hardship of rural life and 

rendering its pathos. In Love in a Distant Mountain, Gao Zeye throws away a 

piece of an expired snack brought with him from the city. Siyin, a five-year-old 

rural girl, bursts into tears. The voiceover says, "seeing Siyin crying, our heart gets 

more grief. Gao threw away the desert that the rural girl can only dream about … 

at this very moment, Gao, a boy spoiled by the prosperous urban life, seems to 

start to understand the hardship of life." Siyin, only five years old, has already 

gone to cut firewood on the mountain. The voiceover states, "from the day they are 

born, rural children have to learn to bear the weight of life on their tender 

shoulders … this little rural girl has already started to fight a sufferable life with 

her limited strength." Gao writes in his diary, "I surf on the internet every day, 

Siyin goes to the mountain every day, such a little girl has to bear such a hardship. 

I feel ashamed." After visiting the rural school, Gao says, "it is totally different 

than my school. My school is like heaven, this is like hell. It is so difficult for them 

to have what I have in the city, my parents work hard to give me the good life." 

In The Grid, Chen Yulin, a 13-year-old Guizhou rural boy, decides to 

sacrifice his own university dream, bear farm labour and chores, and look after 

his brothers, to let his older brother, who has better grades, to achieve the 

dream of progressing to high school, and university. As the voiceover says, 

"accomplishing this dream requires the parents to relocate for work in a city far 

away. They haven’t returned home for two years. To earn more money, they 

collect paint barrels, which exposes them to heavy pollution." The older 

brother Changgui, therefore, does not want to continue his schooling, he says, 

"I have two brothers, this family can’t afford it if I go to university, I want to 

quit school, help my family, so that my brother can go to school." This cruel 

and yet warm story makes Zhou Yunfeng, a 14-year-old urban "bratty" youth 

feel "ashamed, touched, and guilty" (voiceover). He is shocked to learn, "in 

order to go to university, everyone in this warm family is making a sacrifice" 

(voiceover). Zhou decides to try his best to help this family by going to carry 

briquettes. Visiting the briquette site, he meets two poor brothers who do the 

same job. The two cannot even afford to eat meat once a year and their parents 

work a long way away all year long. Zhou says, "comparing their life with 

mine, it seems that there is nothing difficult that I can’t handle." By the end of 

the show, Zhou, who once hated school so much, tries to persuade the older 

brother not to quit school, and the show praises him, "we hear the melting of 

the ice in his heart, as well as the power of his kindness." 

In Mountain Call and Sea Shout, Chen Junwei, as the voiceover states, is 

"a dissipated urban youth, takes home as a hotel, treats his parents as strangers, 

views school as a prison, and pays no attention to life goals." During his stay in 

the village, he sees Jingxiang, a five-year-old boy, working in the field with a 

special-made hoe. As the voiceover puts it, "Basha children must learn to earn 

their living with their hands, overcome suffering with their own strength, from 

the day they know how to walk." Chen also meets Wushuai, a teenage girl, 
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who is asked by her father to quit school. Chen realises that she might just 

repeat her mother’s fate and stay in this remote mountain forever. He argues 

aggressively with the father to allow her to resume her education, "you are 

ruining her life! She will end up as a poor farmer like you if she doesn’t go to 

school!" Additionally, Chen discovers that the father’s brother is ill, and takes 

him to the hospital. They are asked for 2000RMB [£200] for the hospital fee 

for treatment and accommodation, however, the father falls apart and runs 

away because he cannot afford it. By the end, the voiceover concludes,  
 

Chen finds his self-worth by helping the little sister to get back to school. 

He now can distinguish between wrong and right, knows that he must 

accept his duty … after witnessing the family’s helplessness in the 

hospital. He finally reflects on his own rebellious past, it is a successful 

journey of soul cleaning. The apathy, confusion and rebelliousness have 

gone. Instead, there is a restored love, care and responsibility. 
 

Overall, in the show, the countryside suggests a terrible situation. Living 

in the countryside, witnessing the rural people’s fortitude, stoicism and 

altruism, it seems to stimulate the urban "brat" to reflect on their own easy life 

and cherish the opportunity to do what many rural youth yearn for: to study. As 

Zhang Yuhan (Love Elsewhere) writes in his diary,  
 

I have thought about it for a long time and finally decided to go back to 

school, to live a normal life. The road of life is not flat, what I have been 

traveling was more like a craggy mountain road. Fortunately, I have 

already walked out of the mountain fog, I have learned a lot, and I might 

have just got back on the right track during these days.  

(HunanTV TEP blog 2008)
1
 

 

The once "bratty" urban youth has changed, and is represented as being rich, 

modern and noble, essentially kind and morally sound as the end result. By 

sending the urban youth to the countryside to receive the spiritual education of the 

arduous struggle, TEP seems to have successfully intervened in youth education, 

and fulfilled its required "media responsibility" as a state-owned media. In the 

Recap episode of season five on 28
th
 March 2012, interviewed by the editor, 

Cheng Manli, associate dean of the News and Communication School, Beijing 

University, comments, "it is a good model we could use for student education, 

including family education, school education and other deeper levels." So, the 

question is: what are actually the "deeper levels" of education on display here? I 

argue, the representation of the rich-but-dysfunctional urban youth is pregnant 

with allegorical suggestion when juxtaposed with the status quo of the market-

driven urbanisation. Precisely, the opening sequence and its voiceover narration 

indicate the connection between the damaged urban youth and the possessive 

competition-centred city. 

                                                           
1
 HunanTV TEP Blog (2008) Zhang Yuhan’s Sentiment after the Show. Retrieved from  

goo.gl/bSQk9v.  



Vol. 3, No. 2      Han: Countryside Fantasy in the Context of Urban-Rural… 

                           

140 

Youth and City 

 

In the opening sequence, the narrator puts it, 

 

One day, if my dream were drenched by rain, would you like to give me a 

hand? If one day, I had no stamina to move ahead, would you like to 

accompany me for a warm afternoon? … if there were a home you are not 

familiar with, would you find it by listening to your good heart as 

signpost? … if he were the future of a nation, would you make him sleep 

tight without feeling lost? The Exchange Programme, a source of strength 

from the depths of distant mountains.  

  

As Fredric Jameson said, "allegory" refers to the "symbolic narrative" in 

which the major features of the narrative are held to refer symbolically to some 

action or situation (1986, p. 65-88). Allegorically, "I", as "the future of a 

nation," is the "bratty" urban youth and also signifies the damaged city. 

"I+You" suggests the "dream" of being modern, civilised, kind-hearted, stoical 

and responsible, possessing both material prosperity and socialist values, as 

manifested by the transformed urban youth. When "I" has no stamina to move 

ahead, "You" can give me a hand. "You" signifies the distant countryside and 

its socialist, communist culture. Because the countryside was once the old 

revolutionary base for the Communist Party of China (CPC). The city might 

get lost and forget its socialist origin in the whirl of "a ruthlessly advancing 

market economy and the incursion of global capitalism" (Zhang Zhen 2007, p. 

3). However, if it listens to its "good heart," it can find its way back "home," 

the rural cradle of socialist, communist culture. Therefore, TEP says that city in 

the Chinese context has a socialist origin in the countryside. While the 

countryside is sutured by the master signifier socialism, the city is experiencing 

the struggle of quilting between marketism and socialism. In this sense, it 

suggests the hegemonic struggle between individual-oriented, competition-

centered marketism and collective-oriented, egalitarianism-centered socialism. 

The city is expected to regulate the possessive individualism materialism with 

the socialist culture originated in the countryside, and finally alleviate the 

disorder of marketism. The ability is indicated through presenting the 

transformed urban youth after sending them back to the countryside. In a sense, 

the dysfunctional urban youth who indulges in a dissipated life signifies the 

damaged city that gets lost in the illusion of commodity, money and capital. 

When the maladaptive urban youth is depicted as having the courage to change 

and to learn from the countryside life to be stoic, altruistic, and responsible, 

this states that the city wants its people to change in that way. On the other 

hand, the social issues once concealed by the myth of "development and 

transition" are brought to the surface by the programme. 

As Michael Pickering and Emily Keightley argue, the social Darwinist 

context triggers the feeling of uncertainty and insecurity, which "create fertile 

ground for a sentimental longing for the past, or for a past fondly reconstructed 

out of selectively idealised features" (2006, p. 925). This longing for the past 
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suggests Chinese people’s longing for the balance of benefit distribution. The 

countryside, as the old revolutionary base where Land Reform and planned 

economy were advanced, epitomises this "past" as there was no polarised 

disparity between rich and poor.
1
 Especially, during the Chinese civil war, the 

Red Army built a harmonious, solidly united relationship with the farmers by 

living an impoverished life together, struggling hard and supporting each other. 

This shared experience is engraved into the socialist discourses. As Hu jingtao, 

ex-General Secretary of CPC, asserts in the Eight Honors and Eight Shames:
2
 

"Honor to those who uphold hard struggle, and shame on those who indulge in 

a dissipated life; Honor to those who unite and help people, and shame on 

those who gain at the expense of others." The strenuous agricultural labour is a 

symbol of hard work. CPC and the peasants living at subsistence level 

supporting each other is a symbol of collectivism, altruism, and solidarity. 

Frugality is also taken as a traditional virtue. The countryside, as a signifier, 

has long been sutured by master signifier socialism. This perception of the 

countryside explains why TEP particularly chooses the old revolutionary base 

areas as the shooting locations, and therefore, sends out certain political 

messages. For instance, the Wan Quan River of Hainan province is famous for 

being the homeland of The Red Detachment of Women. As the narrator says, 

"the place indicates Hainan people’s support to the Red Army." Jia county, 

located in Shanxi province, is the birthplace of a famous song The East is Red, 

which gives praise to Chairman Mao and CPC. Huining county of Gansu 

province is the location where the Red Army joined forces in October 1936, 

which symbolises the victory of the Long March of the Red Army in exile, "it 

has a magnificent superb beauty." In TEP the countryside is the "root" of the 

nation’s "original culture." TEP is thusly the journey of seeking socialist 

original culture in an idealised rural setting. 

According to Zizek, for the ideology in-itself, the first step of fixing the 

meaning of "floating signifiers" is the suture conducted by the master signifier. 

"The multitude of "floating signifiers," of proto-ideological elements, is 

structured into a unified field through the intervention of a certain "nodal 

point" (the Lacanian point de capiton) which "quilts" them, stops their sliding 

and fixes their meaning (2008a, p. 95). Secondly, which discourse will succeed 

in "appropriating" one concept (signifier) depends on the fight of discursive 

                                                           
1
 By that time, CPC enacted sweeping Land Reform during which the lands of landlords and 

aristocrats were confiscated and equally redistributed to the peasants. The landlord class and the 

feudal aristocracy were overthrown. The farmers were liberated from heavy exploitation. It was a 

period without the economic disparity, and individual/market competition of the present day. 
2
 Proposed by Hu Jintao on 4

th
 March 2006: Honor to those who love the motherland, and 

shame on those who do harm to her; Honor to those who serve the people, and shame on those 

who are divorced from them; Honor to those who quest for science, and shame on those who 

prefer to be ignorant; Honor to those who are hard-working, and shame on those who detest 

having to work; Honor to those who unite and help people, and shame on those who gain at the 

expense of others; Honor to those who are honest and trustworthy, and shame on those who 

forsake good for the sake of gold; Honor to those who are disciplined and law-abiding, and 

shame on those who violate laws and disciplines; and Honor to those who uphold hard 

struggle, and shame on those who indulge in a dissipated life.  
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hegemony. In the Chinese context, it is the discourse of Chinese characteristic 

socialism struggling against the discourse of the global liberal market, 

intending to "appropriate" the signifier city. The ideological figure of the city, 

therefore, is continually transforming and hybridising in the process of endless 

negotiation. The city, in this sense, becomes a "third space" of culture and 

discourse. The third space transforms ‘the categorical and closed logic of 

either/or to the dialectically open logic of both/and also" (Soja 2009, p. 52). It 

"is not a space, or a location. It is a field domain" (Young 2009, p. 81). The 

dynamics of this "third space" and its openness force the cultural factors 

involved to improvise, to fight each other at any time. The city, therefore, is in 

a process of continuous transformation and constant reorientation. There is 

always change and the possibility of change. This situation annotates the 

advancing, exploratory path of Chinese reform.  

 

 

The City as a "Third Space" 

 

Introducing the market economy in a socialist country can be traced back 

to Lenin’s "New Economic Policy." In February 1922, after winning the civil 

war, the Bolsheviks announced the New Economic Policy, which allowed a 

much wider scope to the market economy and private property. As Zizek 

points out, "Lenin uses the analogy of a climber who must backtrack from his 

first attempt to reach a new mountain peak to describe what retreat means in a 

revolutionary process, and how it can be done without opportunistically 

betraying the cause" (2009, p. 43). Advocating the market economy reform is 

to conquer poverty, finish building the foundations of a socialist economy, and 

to avoid the hostile powers of capitalism to subvert the Communist Party’s 

authority. Credited to the market economy, urbanisation and city construction 

in China have gained splendid success. As said earlier, TEP picks only affluent 

families to represent the modern city and its material achievement. However, 

competitive, possessive individualism inevitably triggers a mercenary attitude, 

the alienation and the degeneration of human nature.   

Meanwhile, with the West as its standard for modernisation, the Chinese 

city is practicing mimicry. Further, the West relies on modernisation to confirm 

their "advance and superiority" (Said, 1999, p. 2); similarly, the Chinese city 

intends to deny its historical connection with the underdeveloped countryside 

and identifies with the West as if belonging to the same modern group. Here, 

the attitude of certain Hong Kong Chinese towards the mainlanders is a parallel 

case. As Martin Jacques says, "they preferred--up to a point--to identify with 

westerners rather than mainlanders … primarily because of money and the 

status that went with it" (Jacques, 2014). As the beneficiary of the market 

economy, the urban dwellers come to enjoy a much higher standard of living 

than that of the peasants. It is not surprising that they identify with Westerners 

to some extent. However, a city in a socialist state, as a socialist entity, cannot 

identify with the capitalist system.  
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Therefore, the Chinese city needs to construct itself as a reformed, 

recognisable, but modern other, "a subject of a difference that is almost the same, 

but not quite" (Bhabha, 1994, p. 86). In other words, the city is allowed to mimic 

the modern look, to participate in the global market, but it must reaffirm and 

demonstrate its socialist "root." Mimicry here has a more profound meaning, 

"mimicry emerges as the representation of a difference that is itself a process of 

disavowal" (Bhabha, 1994, p. 86). Thus, the city in the Chinese context also aims 

to weaken the disorder of the ruthless market, and its challenge to the state’s 

sovereignty. As Lacan argued, mimicry is used as a technique of camouflage 

practiced in human warfare, "it is not a question of harmonising with the 

background, but against a mottled background, of becoming mottled" (1977, p. 

99), to protect itself and to threaten the enemy. Additionally, as Bhabha states, "the 

mimicry must continually produce its slippage, its excess, its difference" (1994, p. 

86). It precisely suggests the dynamic relation between the incursion of the global 

market and the state’s regulation. Here, the countryside, with its revolutionary 

strength and communist culture, becomes the force that the city relies on to fight 

against, hybridise with, and melt down the downside of the market. Similarly, 

country life, as a form of pathos and spiritual strength, is mobilised to make the 

urban youth to reflect and correct their behaviour of squandering money and time. 

TEP, in this sense, allegorically reveals the continuing changing and rewriting of 

the "hybridity" of the city, with the city becoming a battle field for hegemony, a 

"third space" for the hybridisation of culture and discourse, while the countryside 

acts as the nation’s "original culture."  

However, it needs to be noted that legitimising mimicry in this way risks 

the formulation of an inner subjective attitude, which would offer people an 

inner subjective belief to hold on to and an excuse to advance the market even 

more boldly. As Fisher comments,  
 

Capitalist ideology in general, Zizek maintains, consists precisely in the 

overvaluing of belief--in the sense of inner subjective attitude--at the 

expense of the beliefs we exhibit and externalise in our behavior. So long 

as we believe (in our hearts) that capitalism is bad, we are free to continue 

to participate in capitalist exchange (2009, p. 13). 
 

This is the disavowal upon which the behavior relies--we are able to fetishize 

the liberal market in our actions only because we have already taken an ironic 

distance towards it in our heads. Accordingly, the construction of an idealised 

urban youth in the discourse might lead to a potential cynicism, as Fisher and 

Gilbert describes, "we could have left-wing convictions, and a left-wing self-

image, provided these didn’t impinge on work in any significant way" (2013, p. 

91). This structure of disavowal might become an ideological trap of capitalism 

that we would feel happy to fall into, as "the very privileging of "inner" 

subjective states over the public was itself an ideological move" (Fisher & 

Gilbert, 2013, p. 91).
1
  

                                                           
1
 In addition, the role of capitalist ideology is precisely "to conceal the fact that the operations 

of capital do not depend on any sort of subjectively assumed belief" (Fisher 2009, p. 12-13). 



Vol. 3, No. 2      Han: Countryside Fantasy in the Context of Urban-Rural… 

                           

144 

In conclusion, the socialist original culture articulated and represented by TEP 

might not be an efficient resistance to the market ideology in-and-for itself. 

The resistance at the level of discourse is more likely to deepen cynicism. 

However, I argue, in TEP, returning to the countryside and experiencing rural 

life can be seen as a piece of political practice, which manifests the 

materialisation of a belief. According to Zizek, "belief, far from being an 

"intimate," purely mental state, is always materialised in our effective social 

activity" (2008a, p. 33). In addition, the materialised belief supports the 

fantasy, which regulates social reality, "the external custom is always a 

material support for the subject’s unconscious" (Zizek, 2008a, p. 39). In other 

words, the practice of returning to the countryside and tracing the original 

culture is a form of materialised belief. This very belief suggests the implicit, 

quasi-spontaneous, presupposition of the countryside, the overlooked, 

unconscious illusion of the countryside, i.e. an ideological fantasy.   
 

 

Countryside as "Ideological Fantasy" 
 

The stake of social-ideological fantasy, as Zizek states, "is to construct a 

vision of society which does exist, a society which is not split by an antagonistic 

division, a society in which the relation between its parts is organic, 

complementary" (2008a, p. 142). In anti-Semitism, the Jew becomes "an external 

element, a foreign body introducing corruption into the sound social Fabric" 

(Zizek, 2008a). The social crisis becomes the result of the interference of an 

external factor. The social structural antagonism of the Nazi German society at 

that time was transformed into racial difference. It implicates that the internal 

structural limit is symbolised and transformed into an external restraint or obstacle. 

"Jew," as Zizek says, "is a fetish which simultaneously denies and embodies the 

structural impossibility of "Society:" it is as if in the figure of the Jew this 

impossibility had acquired a positive, palpable existence" (2008a).
1
 Therefore, the 

notion of social fantasy is a necessary counterpart to the concept of antagonism. 

Antagonism, explained with the logic of the Real, "is precisely such an impossible 

kernel, a certain limit which is in itself nothing; it is only to be constructed 

retroactively, from a series of its effects, as the traumatic point which escapes 

them; it prevents the closure of a social field" (Zizek, 2008a, p. 184). And fantasy 

"is precisely the way the antagonistic fissure is masked. In other words, fantasy is 

a means for an ideology to take its own failure into account in advance" (Zizek, 

2008a, p. 142).  

At present day China, this antagonistic fissure manifests itself through the 

form of rich-poor disparity, urban-rural divide. Antagonism is not any disparity 

within a society, but it can only manifest its existence through the social disparity 

and conflicts. However, rural people cannot be refused or ejected like the Jew in 

anti-Semitism, neither can they be ironically taken as a weight on the economy. In 

fact, it is agricultural products that support the original capital accumulation of 

                                                           
1
 It clarifies that the ideological fantasy operates as "giving "body" to and symbolising the 

impossible limit, the abyss into something forbidden" (Zizek, 2004, p. 62-64). 
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urban industrialisation and grain supply. The peasants are actually producers of 

state wealth. Therefore, at the level of consciousness and reason, we see two 

approaches applied to suture the urban-rural divide. Firstly, the material prosperity 

of the city is credited to the cultural capital, which reaffirms the common-sense 

assertion of the "modern knowledge changes fate." As discussed earlier, TEP 

renders and reaffirms exactly this common sense. Furthermore, it is an 

intervention into social reality, as the political, economic reasons responsible for 

the urban-rural divide is neglected. Secondly, the countryside culture is mobilised 

as the original culture to resist the obverse consequences of ruthless competition.  

Additionally, beneath the practice of "returning to the countryside" and 

"mobilising the original culture" is the countryside fantasy, i.e. the implicit, 

unconscious presupposition of the countryside. Though the countryside fantasy 

shares the same goal with the Jew fantasy, the practices based on each are very 

different. Without a thorough knowledge of the Chinese context, Zizek cannot 

explain it correctly. In fact, political, economic practices such as "Down to the 

Countryside Movement" during the Mao era, philanthropic volunteer efforts 

conducted by urbanites, the practice of constructing a new socialist 

countryside, are all a materialising of a collective, unconscious, presupposition 

of the countryside in the Chinese context. The countryside fantasy manifests 

itself through a series of practical actions. It not only functions as a protective 

screen to prevent the invasion of antagonism, but also a force to regulate the 

ruthless market and obverse its consequences. For the public, the inconsistency 

between competition and solidarity, the contradiction between individualism 

and collectivism are now balanced. The countryside becomes a positive, 

palpable existence to mask the impossibility. The spectre of the Real is 

reflected in the countryside fantasy. In summary, the countryside fantasy 

transforms the social divide into a new level of equilibrium, a sutured totality. 
 

 

The Efficiency of the Countryside Ideology 
 

Ideology, as Zizek argues, "in its basic dimension it is a fantasy-construction 

which serves as a support for our "reality" itself: an "illusion" which structures our 

effective, real social relations and thereby masks some insupportable, real, 

impossible kernel" (2008a, p. 45). In the Chinese context, credited to the 

countryside fantasy, the countryside ideology offers us the social reality as an 

escape from the traumatic kernel, a vision of a society in which the relation 

between its parts is organic and complementary. Ideology is not a dreamlike 

illusion that we build to escape insupportable reality: it offers the social reality 

itself. Additionally, the audience’s "savvy stance" towards the staying power of the 

experience gained in the countryside further shows how the countryside ideology 

operates. As a netizen puts it, "I wonder, how much a seven-day-long experience 

impacts their behaviour in the future? Would seven days really be able to change 

this urban youth and the way they have been living for the past dozen years?"
1
 In 

                                                           
1
 Bingtanghulu Blog. (2006). The Poor Gao Zhanxi, the Odious Hunan TV. Retrieved from 

goo.gl/MD7UhG. 
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my focus group interview, the group members raise the same concern about the 

durability of the "bratty" urban youth’s transformation after the show.  

Firstly, it suggests the distance between the ideological fantasy and the 

ideological symbolic texture. As Zizek argues, "in order to be operative, fantasy 

has to remain "implicit," it has to maintain a distance towards the explicit symbolic 

texture sustained by it, and to function as its inherent transgression" (2008b, p. 24). 

That is to say, for the efficient operation of ideology, an attitude of active 

misidentification is needed. Alternatively, "an ideological edifice can be 

undermined by a too literal-identification" (Zizek, 2008b, p. 29). Thus, we could 

say that it is precisely the doubts, the misidentification expressed by the audience 

that supports the efficiency of the countryside ideology, "an ideological 

identification exerts a true hold on us precisely when we maintain an awareness 

that we are not fully identical to it, that there is a rich human person beneath it: 

"not all is ideology, beneath the ideological mask, I am also a human person" is the 

very form of ideology, of its’ practical efficiency" (Zizek, 2008b, p. 27). As a 

result, though the audience has those doubts, it believes that these urban youth are 

going to change, more or less. Many parents still vie with each other to register 

their child for participating in the show. As AY3, a member of group A(Y),
1
 says, 

"I really want to send my son to the countryside for a month or so, it must have 

good influence on him sooner or later."  

Secondly, Zizek would argue that it is not the audience who believes in the 

transformation, it is the "countryside," on behalf of the audiences, believing in 

"returning to the countryside would make everything right." As he says, in 

capitalism, the subjects are emancipated from the ideological superstitions. They 

no longer believe the mystified master-servant relations in feudalism, but consider 

themselves rational utilitarians in the act of commodity exchange. However, in 

fact, these mystified relations between people are now embodied in the social 

relations between things, "they no longer believe, but the things themselves 

believe for them" (2008a, p. 31). Therefore, what Sloterdijk said "they know very 

well what they are doing, but still, they are doing it" should be interpreted as "they 

know that, in their activity, they are following an illusion, but still, they are doing 

it" (Zizek, 2008a, p. 30). Zizek’s discussion about commodity/things is correct, 

however, it cannot be mechanically applied to analyse the Chinese countryside. 

The question lying here is that if the countryside fantasy is simply a result of a 

structural "misrecognition" (Zizek, 2008a, p. 19)
2
 or substitution? Zizek argues, 

Jews were contingently picked up to play the role of being the "Jew" in the system 

of anti-Semitism. However, in the Chinese context, the countryside is not 

contingently picked up to play the role of being the "countryside."  

Historically, the status of the countryside in the period of the Chinese civil 

war and the series of reforms it experienced are crucial for the formation of the 

                                                           
1
 Wuhu city: the group boxed in 20-35 year-old is coded as group A(Y: young). 

2
 Misrecognition, as Zizek says, "concerns the relation between a structured network and one 

of its elements: what is really a structural effect, an effect of the network of relations between 

elements, appears as an immediate property of one of the elements, as if this property also 

belongs to it outside its relation with other elements" (2008a, p. 19). The misrecognition of 

commodity results in the fetishism. 
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countryside fantasy. Economically, agricultural production has long been run by 

the socialist planned economy. The Collective Land Ownership is also an outcome 

of the planned economy era. Besides, the nature of agricultural production at this 

stage, the countryside, requires strenuous labour, communal dependence and 

economic frugalness. This very nature of the countryside determines the activities 

the urban youth engages in, the experiences, and the impact. Therefore, I argue, 

the implicit, presupposition of the countryside suggests its existence used to be an 

achievement of the proletarian revolution, but now it is their legacy. The 

perception of the countryside, the nature of the countryside, is formulated in the 

course of the proletarian revolution and the practice of the planned economy. 

Thus, the countryside fantasy is not just a result of a structural misrecognition or 

substitution.  
 

 

Conclusion 
 

By sending the "bratty" urban youth to the countryside, TEP depicts a 

transformed "perfect" urban youth, and expresses a desire for an affluent, modern, 

and morally sound society. It simultaneously represents a critique of the ruthless 

market being developed in China. As an ideology in-and-for itself, the market not 

only challenges the socialist concept of redistribution, egalitarianism, collective 

provision, but also functions at the level of "doing," rather than "knowing." 

However, China is still committed to being a socialist state. Its history, the 

communist struggles of the past, is still a very powerful ideological presence in 

contemporary debate, policy and media production, as manifested in TEP. Most 

importantly, "returning to the countryside" reveals the countryside fantasy and 

proves that socialist ideology is also "the "spontaneous" ideology at work at the 

heart of social "reality" itself" (Zizek, 1994, p. 8), i.e. an ideology in-and-for itself. 

Therefore, it is not any more the socialist values (ideology in-itself) fighting the 

market (ideology in-and-for itself). It is socialist ideology in-and-for itself fighting 

the market at the same level of the unconscious. Its resisting, regulating, 

hybridising the cruelty and immorality of the market is supported by a series of 

practices that are part of the materialised belief. In a word, fighting the market is 

not going to be in vain.   

Hence, my argument denies what Zizek argues that "China is today the ideal 

capital state: freedom for the capital, ... everything subordinated to the ruthless 

drive to develop and become the new superpower" (2002, p. 146-147). Though 

cynicism is an undeniable fact and a perfect noble market is just a dream, the 

countryside fantasy and the practices premised on it are the dynamic to confront 

the market, continues the struggle between socialism and the late capitalism. 

Finally, for Zizek, ideological fantasy not only constructs social reality, but also its 

subject. Therefore, based on the arguments in this paper, the next pertinent 

question to explore is how the countryside fantasy constructs the subject, 

represented by the audiences with different urban and rural experiences, in present 

day China. The discussion focuses on how the countryside fantasy captures the 

audience’s desire and stages "the loss and recovery of enjoyment" (Zizek & Daly, 

2004 , p. 110). 
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An Exploratory Study of Older Adultsʼ Social 

Media Use and Social Capital in Nigeria 
 

By Rodney Ciboh

 

 
This study focuses on the benefits of social network sites especially in terms of what older adults 

derive from their social relationships and interactions on these sites. Drawing on a sample of 336 

older adults, ages 50 years and older working in 13 government ministries in Benue State, Nigeria, 

results show that Nigerians go online regularly using mostly their mobile phones and spend much of 

their time on social media platforms, on Facebook predominantly. These results suggest that some 

older Nigerian adults are relatively "heavy" social media users and social networking has become a 

daily part of life. But the benefits that older Nigerians derive from social relationships especially in 

terms of bonding and bridging social capital are doubtful. The study concludes that although older 

adults’ interactions on SNS are seemingly constitutive of bonding and bridging the social capital 

but these are not predictive of substantive forms of capital exchanges typically associated with these 

forms of social capital such as helping others to solve problems including financial problems, 

sharing intimate personal problems or gains in form of useful information, personal relationships, 

or the capacity to align with groups and broaden world-views. Nonetheless, the internet and social 

media allow older Nigerians the opportunity to create and maintain larger, diffuse networks of 

relationships and also provide them with a range of benefits and opportunities to empower 

themselves in a variety of ways. 
 
Keywords: bonding, bridging, older adults Nigerians, social networking sites, social capital 

 

 

Introduction 

 

Social network sites as one of the most popular Internet services in the 

world have not only altered the lives of individuals in many ways but have 

noticeably increased in popularity especially among adolescents and young 

adults all over the world (Pempek, Yermolayeva, & Calvert, 2009). Although 

older adults appear to be late adopters of digital technology compared to 

younger adults Smith (2014) believes that they are now among the fastest 

growing users of social media such as Facebook, Twitter, Skype, and LinkedIn, 

etc. and Lovett (2011) is optimistic that the number of older SNS users is 

expected to grow significantly in the next years. Older users are now fast 

embracing social network platforms to help maintain contact with friends, 

families and colleagues, and manage their daily communications like sharing 

links, photos, videos, news and status updates (Bell et al., 2013).   

Because of the increase in older adults’ participation in social networking 

sites, Baugess (2015) suggests that older adults may greatly be benefitting from 

social networking activity and it is possible that online social networking plays a 

positive role in their lives. Indeed, Zhang and Kaufman (2015) say SNS use 

facilitates intergenerational communication for older adults and appear 

increasingly beneficial also as common modes of developing new social networks 

for the older citizens. Wagner, Hassanein and Head (2010) also cite seeking social 
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support online in coping with grief and dealing with geographic boundaries or 

limited mobility as some of the other substantial evidence of the benefits of SNS. 

Other studies on the impact of computer usage for older people suggest that 

increased social interaction of older people in online environments has a positive 

correlation with their perceived quality of life and well-being (Xie, 2007) as older 

people receive, give or exchange information and news and offer emotional 

support to others.  

Since the main purpose of SNS is communication, Shklovski, Kraut and 

Rainie (2004) argues, it is only logical to expect that SNS use will have a positive 

impact, both in terms of its users’ social integration in a network of family, friends, 

and community and the benefits that flow from this integration. Hence older adults 

use the resources available on social network of personal contacts to achieve 

personal goals suggest the benefits of SNS to build and maintain the social capital. 

However, they mostly focus on the population of college students. So far there is 

little research on how older people use and adopt these new arenas for social 

interaction in general and social capital in particular.  

In an earlier study of older adults’ social network site use in Nigeria and 

what implications and gains they derive from their activities on these sites, 

Ciboh (2015) found that overall, older Nigerian adults’ communication 

interactions on SNS not only appeared inclined to building and maintaining 

social relationships that are constitutive of bonding social capital but also 

seemed to augment bridging social capital from which they could possibly 

draw resources. Hence this further research into the social capital implications 

of such interactions for the older generation. Thus this exploratory research 

paper addresses this gap by examining: the motivations underpinning 50+ year-

olds’ uptake of SNS, the types of relationships they form and maintain through 

using the site; and the social capital benefits accrued through their use. How 

then do older people use SNS to build and maintain social capital in Nigeria?  

 

 

Literature Review 

 

The concept of social capital is associated with group membership and social 

networks or social connections and the benefits that may arise from these 

connections for groups and individuals. Thus research on social capital is 

organized around two themes – one that emphasizes the benefits of social capital 

for individuals and one that emphasizes its group benefits. Individuals may access 

social capital resources such as useful information, personal relationships, 

opportunities for professional development (Phulari et al., 2010) and social, 

emotional and practical support (Gray, 2009). On a community level, social capital 

may foster social cohesion through "the norms of reciprocity and trustworthiness" 

that flow from social networks (Putnam, 2000, p. 19).  

Social capital at an individual level is generally referred to as a bonding 

social capital and is derived from intimate ties of trust and cooperation found in 

tightly-knit, emotionally close relationships or within homogeneous groups 

such as family and close friends (Steinfield, Ellison, & Lampe, 2008, p. 436) or 
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in people who are like in important respects or similar social identity such as 

age, ethnicity, class, family (Szreter & Woolcock, 2004). Putnam (2000) 

characterises bonding social capital as exclusive, occurring among close 

connections that may be beneficial for the accessibility of rare resources and 

emotional and substantive support. Bonding social capital is most commonly 

associated with psychological well-being, such as self-esteem and satisfaction 

with life (Bargh, McKenna, & Fitzsimons, 2002; Helliwell & Putnam, 2004). 

On the other hand, "bridging" social capital refers to weak ties among 

individuals characterised by loose connections better suited for obtaining 

information or knowledge across social or geographical distances (Norris, 2002). 

Putnam (2000) sees social capital as a community asset suggesting that "bridging" 

social capital is inclusive and outward-looking and "better for linkage to external 

assets and for information diffusion" (p. 22), and may broaden social horizons or 

world views. Bridging social capital thus is a collective level phenomenon 

emanating from exposure to a heterogeneous network of largely weak ties or 

connections such the ones as found among co-workers, classmates, and 

acquaintances or members of a community or religious organisation (Ellison, 

Lampe, & Steinfield, 2009; Putnam, 2000) which link individuals to more 

resources and facilitate their involvement and active participation in civic, political 

activities and interest in public affairs. Bridging social capital provides access to 

non-redundant information, resulting in benefits such as employment connections 

(Granovetter, 1983). 

Another form of social capital is linking social capital which describes the 

capacity to leverage resources, ideas and information from networks of vertical 

relationships among individuals, groups and formal institutions beyond the 

community who differ in power, social status, wealth and influence and who do 

not necessarily share a collective identity (Poortinga, 2012; Knobel, & Lankshear, 

2008; Woolcock 2001).  Linking social capital connects "people in power, whether 

they are in politically, socially or financially influential positions" (Woolcock & 

Sweetser, 2002, p. 26) who have "different amounts of power and resources, and 

different interests" vertically to "higher levels of decision-making and resource 

allocation" "government, business, and civic organizations" (World Bank, 1997, p. 

110). Linking social capital is supposedly best able to provide instrumental support 

in community and society development. 

Many studies recognise the benefits of social capital associated with social 

network sites. Several of the studies investigating the relationship between social 

network sites and social capital (Ellison, Steinfield, & Lampe, 2007; Lampe, 

Ellison, & Steinfield, 2006; Steinfield, Ellison, & Lampe, 2008) consistently 

conclude that social network sites correlate strongly with social capital and can 

contribute to the formation and maintenance of all forms of social capital among 

the population of especially young adults and college or University-aged students. 

Social network sites support the users’ ability to form and maintain a wide 

network of social connections and add to the formation and maintenance of all 

forms of social capital. Ellison, Steinfield and Lampe (2011) confirm that social 

capital expresses the benefits individuals derive from their social relationships and 

interactions: resources such as emotional support, exposure to diverse ideas, and 
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access to non-redundant information. Papacharissi and Mendelson (2008) for 

instance, found that using Facebook to share the public and private information 

medium to relax in an entertaining manner also lends "those mobile and leading a 

socially activity are able to reap the social benefits and employ same to increase 

bonding and bridging social capital" (p. 22). Burke, Marlow and Lento (2010) also 

found that Facebook overall use was strongly associated with social capital 

especially bonding social capital.   

Many other studies as well recognise potentials of social networking sites 

to generate and maintain social capital for older adults. Most common benefits 

of social networking sites for older adults are indentified as a relief of 

depression (Cotten, Ford, Ford, & Hale, 2012; Gibson et al., 2010), relief of 

stress (Hogeboom, McDermott, Perrin, Osman, & Bell-Ellison, 2010), and as 

generally improving life-satisfaction through increased social support (Pfeil, 

2007; Sundar, Oeldorf-Hirsch, Nussbaum, & Behr, 2011). At least three main 

types of social support can be distinguished: emotional (providing intimacy, 

attachment, caring, and concern); informational (providing advice, guidance, or 

information relevant to the situation); and instrumental (providing aid or 

assistance) (House & Kahn, 1985; House, Umberson, & Landis, 1988).  

Essentially, the main benefit of using social networking sites for older 

adults, according to Nef, Ganea, Müri and Mosimann (2013) is to enter in an 

intergenerational communication with younger family members (children and 

grandchildren). Hence, Nef et al. (2013) say using social networking sites 

might be a good means of communication to help keep up with what is going 

on in the lives of family members who are active on SNS. At the same time, 

Farkas (2010) too believes that social networking sites can be a way to reduce 

social isolation, loneliness, and promote involvement of older people in their 

family life. Particularly for senior citizens with limited mobility, Erickson 

(2011) observes, SNS may help them maintain and underpin existing contacts 

and connections (Erickson, 2011). Additionally, older people are found to 

enjoy a sense of community living online where they exchange all levels of 

supportive communication (Wright, 2000; Pfeil and Zaphiris, 2007).  

More studies are investigating social networking sites use and social 

capital or how SNS improve quality of life for older adults but the growing 

body of literature are being generated in the USA and other Anglophone 

settings. Relatively, only few studies have attempted to investigate SNSs usage 

and social capital especially among older Nigerians. This study thus attempts to 

fill this gap by focusing on the following research questions: 

 

RQ1: What is the frequency of older adults’ use of social network sites? 

RQ2: Which is their most preferred social network site?  

RQ3: What kinds of social relationships do they form and maintain on 

these sites? 

RQ4: What benefits do they derive from these social relationships and 

interactions? 
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Methodology 

 

Although there are several methods for measuring social capital in online 

social networks, this study adopts Williams’ (2006) framework – the Internet 

Social Capital Scales (ISCS) of measuring "social capital" which has been used 

in some of the most highly cited studies on SNS and social capital. Williams 

(2006) acknowledged the bridging and bonding dimensions of social capital 

and developed the ISCS to measure outcomes attributed to social capital. His 

bonding and bridging subscales consisted of 10 items, each on a 5-point Likert 

scale for a total of 20 questions. In this research, we combine frequency of use 

and time on site with his Likert-scale attitudinal items based on self-reports. 

Appel et al. (2014) say of the published papers utilizing the ISCS, fewer than 

10% use the original ISCS as proposed by Williams (2006). Rather, they say, 

the majority of papers are based on revised versions of the ISCS. We here also 

utilise the 5-point Initiating Likert Scale items reported in Ellison, Steinfield 

and Lampe (2011) for kinds of social relationships older adults form on SNS 

and the Williams’ (2006) Internet Social Capital Scales (Appel et al., 2014, p. 

401) to establish the outcomes or benefits older adults derive from their social 

relationships and interactions on these sites.  

For ISCS, we sought to be more specific and removed the "offline" 

dichotomy in both the bonding and bridging subscales. Then we substituted 

"friends, relations, neighbours, colleagues" and "strangers" for the more general 

reference to "people" in the bonding and bridging subscales respectively. For these 

variations, we are guided by the arguments which suggest that online and offline 

life are not clear dichotomies but rather a single, social system that is part of 

everyday life (Rainie & Wellman, 2012; Wellman & Hampton, 1999) albeit, we 

accept that a scale that has been modified in its wording or adjusted by increasing 

or decreasing the number of scale items might not have the same psychometric 

qualities as the original or even measure the same phenomena (Furr, 2011).   

To characterize "older people" on social network sites, we acknowledge the 

difficulty in defining "old" especially that age classification varies among 

countries and over time (Seeman, Lusignolo, Albert, & Berkman, 2001). Thus, in 

this study, we accept the age limits suggested by the World Health Organisation 

(WHO, 2014) which puts Nigeria’s life expectancy at 56 years (female 56 years, 

male 53 years).  This puts the average of an "older Nigerian" at about 55 years. 

Thus any civil servant between the ages of 50+ was considered in this study as a 

senior citizen. 

To examine the relationship between older adults’ experiences with SNSs and 

their social capital, we conducted a survey in 13 government ministries and 

departments in the Makurdi Benue State, Central Nigeria during the months of 

February and March of 2016. A total of 400 civil servants were randomly sampled 

using convenience sampling to eliminate the difficulty involved in surveying the 

population (Saunders, Lewis, & Thornhill, 2012) evenly. The research instrument 

used was a survey questionnaire which made extensive use of five-point Likert 

scales. The reason for this choice was based on the success achieved from 
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previous, similar studies conducted by Ellison et al. (2007) and Johnston, Chen 

and Hauman (2013).  

Only those civil servants who could be reached or those who were close at 

hand and easily accessible were sampled for the study since the main objective 

of the study was to obtain preliminary information about SNS use among senior 

citizens. The questionnaire was administered face-to-face. Researchers met the 

civil servants directly, introduced themselves, asked them to complete the 

questionnaire and remained with them to clarify the aspects of the questionnaire 

some do not understand. The questionnaire was in English, the official language 

of bureaucracy and administration in Nigeria. Descriptive statistics and 

corresponding graphics were generated and used for answering all questions and 

for the interpretation of results for all variables. Then Pearson correlations were 

used to test the correlations between the frequency of visits and times spent on 

the social networking sites and between relationships on social networking sites 

and potential benefits from such social relationships.   

 

 

Findings 

 

Among the 400 of older adults reached with the questionnaire, a total of 

336 respondents completed them, yielding a response rate of 84%. Thus, final 

valid sample is N=336.  

 

 
Figure 1. Demographic of Sampled Civil Servants 

 

Frequencies of demographics of senior civil servants in Figure 1 shows 

that almost twice as many males (64.88%) sampled as were females (35.12%). 

The average age for the majority of senior civil servants (88.69%) sampled was 

about 50 years and above with just about one-tenth (11.01%) of them putting 

their age above 70 years. The majority of senior civil servants sampled were 
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primarily of Tiv nationality (82%), easily the dominant ethnic group in the 

state. The remaining sample contained almost twice as many other ethnic 

groups (11.01%) as were Idoma (6.55%) who are next dominant ethnic group 

in the state. It is unexpected that none of the civil servants sampled were from 

the Igede ethnic group considered next to the Idoma in the state. More than half 

of all senior civil servants (58.63%) sampled were highly educated up to the 

first degree with slightly more than one-third (34.38%) attaining post-graduate 

education though none has a doctorate degree.  

Figures 2 is concerned with questions related to senior citizens’ SNS usage 

and practices on social networking sites including how often they visit such 

sites in a week and the average time they spend on such visits.  

 

 
Figure 2. Frequency of Visits and Time of Use 

 

Results show that about one in every seven (14.3%) of all older people 

sampled spend at least one to two hours on visits to favourite social network sites. 

And while about one in every five (20.5%) of senior citizens say they spend an 

average of least 2 to 3 hours at any given time, slightly more than one quarter 

(26.4%) of all adults sampled say they spend between 3-4 hours whenever online. 

At least one adult user in about a quarter (4.5%) of all older civil servants sampled 

may not be certain what time they spend online but for the majority of more than 

one-third (34.3%), visits to their favourite social network sites almost constantly or 

regularly and may last four hours and more on such visits.  

On how often they visit such sites, results seem to suggest a close 

association between the frequency of visits increase and time spent on social 

network sites. That is, those who say they use the internet multiple times a day 

or regularly (57.2%) admit spending most time (four hours and more) on their 

favourite social network sites. Conversely, those who log on less often (5.2%) 

tend to have no idea of what time they spend online on an average visit. 
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Similarly, those who visit their favourite social network site at almost everyday 

(18.8%) say they spend as many as between 3-4 hours daily while those who 

go online at least once a week (11.3%) say they spend an average time of 

between 2 to 3 hours. Also, those who go online once a month (7.5%) say they 

spend at least one hour on each visit. The overall, results show that the 

frequency of visits or use is positively related to amount of time spent on the 

social networking sites. Pearson’s product-moment correlation coefficient 

confirms the strong positive relationships (r=0.846, p<0.05) between the 

frequency of visits and times spent on the social networking sites.   

 

 
Figure 3. Mode of Access 

 

On questions of how or what devices older citizens use in accessing the 

internet, Figure 3 above shows most adults sampled use numerous devices to 

go online. Results indicate that at least one in every four adults (26.3%) uses a 

portable computer, such as a laptop or tablet, to go online. But the most 

common device for accessing the internet is the mobile phone as more than two 

- thirds (64.5%) of all adults sampled now use their mobile phones of any kind 

to go online. The use of alternative devices such as music players, e-book 

readers, gaming devices and other devices only appears ancillary  as only about 

one-tenth (9.2%) of adults sampled appear to use them. 

In terms of which SNS older adults most favour, data in Figure 4 shows 

preferences similar results to what obtains among the younger generation. 

Findings reveal that Facebook is the most popular and widespread social media 

site among all older Nigerian civil servants studied in the Benue State. 

Facebook accounts for more than one-third (32.8%) of all active older adult 

users sampled. Facebook is followed by Facebookʼs other services, WhatsApp, 

which attracts more than one-quarter (26.7%) of followers. According to the 

results, Twitter enjoys patronage of at least one out of every six (15.5%) of all 
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adults sampled. And while about one in every nine users (10.4%) patronise 

Instagram, at least one tenth (9.1%) are on LinkedIn every other time. Few of 

the older civil servants (5.5%) seem to use other sites like YouTube, Google+, 

Badoo, 2go, MySpace, Pinterest and others. 

 

 
Figure 4. Favourite SNS 

 

 
Figure 5. Relationship on SNS 

 

On questions of who older adults regularly contact on social network sites 

among friends and family members, community members or strangers or those 
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in positions of power, results from Figure 5 shows that older adults’ (41.88%) 

relationships on social networking sites revolve around communicating with 

friends and family members. More than half (58.12%) of all older adults 

remaining appeared to be outward-looking towards initiating connections, 

interactions, and the widening circle of social relationships outside friends and 

relations. Of these, slightly more than one-third (34.19%) use these sites to 

meet new people or develop fresh relationships within various communities 

while about one-quarter (23.93%) seek such contacts among those in positions 

of decision-making and resource allocation whether in government, business or 

civic organizations.  

 

 
Figure 6. Measures of Bonding Social Capital  

 

Regarding SNS usage and what benefits they derive from social 

relationships, data from Figure 6 suggests a relatively high likelihood for older 

adults reaping potential and real benefits of bonding social capital such as 

accessibility of rare resources and substantive support. The Pearson product-

moment correlation coefficient shows positive relationships between using 

social networking sites and bonding social capital (r=0.592, p<0.05) though 

some older civil servants do not seem to trust friends/relations online enough to 

feel comfortable talking to them about intimate personal problems (43%) and 

none of them seem to think of any friends or relations online they can turn to 

for financial assistance (62%) let alone those who are likely to share their last 

dollar with them (72%). Results showed most likelihood for potential gains 
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especially in emotional support in terms of advice (38%), helping to fight just 

causes (62%), offering companionship in times of loneliness (48%) and the 

willingness to serve as job referees as more than a third (34%) says relations 

and friends on social networking were good enough job referees. On the flip 

side, more than one third (34%) do not seem to know or trust friends or 

relations online well enough to get them to do anything important for them. 

 

 
Figure 7. Measures of Bridging Social Capital 

 

Figure 7 measures the social utility of social networking sites for bridging 

the social capital among older adults. The Pearson product-moment correlation 

coefficient show results (r=0.301, p<0.05). This means there is a weak 

association between the use of SNSs and bridging social capital. Some older 

civil servants expressed strong feelings of interconnectedness to a larger 

community and desire to try new things (61%) as well as the willingness to 

develop new ties (66%) and are both interested in things outside their home 

and willing to support their community (57%). But this seemingly positive 

relationship between bridging social capital and the use of SNSs wanes in 

regard to older adults’ curiosity about other places in the world (44%), their 

interest in what other people think and the likelihood of older citizens getting 

new people to talk to (47%) on social networking sites.  
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Discussion 

 

This study focused on the benefits of social network sites especially in terms 

of what older adults derive from their social relationships and interactions on these 

sites. Weighing the correlation between the frequency of exposure and time spent 

on SNSs (r=0.846, p<0.05), results suggest that some older adults Nigerians’ are 

relatively "heavy" social media users. This fact is hardly surprising because 

Nigeria is believed to have the highest number of internet users in Africa up to 

97,210,000 Internet users as of June, 2016 representing 52.0% penetration of the 

population (Internet World Stats, October 11, 2016). Nigeria is ranked 10
th
 on the 

list of the world’s top internet users and Internet user growth is largely attributed to 

help of expanded 3G and 4G networks, affordable smartphones and advanced 

feature phones with internet capabilities (eMarketer Report, June 02, 2016). And, 

according to a Nigerian ICT Solution Provider, Nigerians go online predominantly 

to spend much of their time on social media platforms (Seal-World, January 24, 

2014). For a reasonable number of older adults therefore, social networking has 

become a daily part of life and Facebook, the major social media platform 

worldwide, is believed to be the most visited website in most of Nigeria. Facebook 

has announced that it has an 8.6% penetration rate and 16 million active users in 

Nigeria as at June, 2016 (Internet World Stats, October 11, 2016). Because most 

civil servants sampled reported greater use of social network sites for connecting 

with existing offline contacts, it means that older adults use social network sites 

primarily to maintain existing offline relationships. These statistics point to a 

growing tendency globally toward spending more time online to maintain pre-

existing social ties and to create new connections (Lin, Peng, Kim, Kim, & 

LaRose, 2011). But in recent times, Nigerians are increasingly using social media 

platforms to demand change from the government and for political participation. 

The mass protests which attended removal of fuel subsidy by President Goodluck 

Jonathan in 2012 were organized via Twitter and mobilised beyond social media 

platforms as well as the bring-back-our-girls campaign in 2014 and the general 

election that took place in 2015  

Results here show that Nigerians go online predominantly with 

their mobile phones and, according to Ericsson (2013), a world-leading provider of 

telecommunications equipment and services to mobile and fixed network 

operators, the mobile phone is slowly becoming the central device in the daily 

lives of most consumers Sub-Saharan Africa and are among the most owned 

devices used by Nigerians. Currently, there is a digital divide in access to 

Information and Communication Technology (ICT) in Sub-Saharan Africa both in 

terms of adequacy and equality of distribution among the different segments of the 

population. And Ericsson (2015) says access, use and knowledge of ICT in the 

region is relatively unique for every individual, household, business and 

geographical area. The civil servants sampled for this study, constitute the middle 

class in Nigeria most of whom are  highly educated and have both the computer 

skills and access to the mobile phone which has the potential to bridge this digital 

divide by providing universal access and connectivity to all citizens, regardless of 

location or economic status. 
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On what benefits older Nigerians derive from social relationships especially 

in terms of bonding social capital, that is, accessibility to rare resources and 

emotional and substantive support from SNS use, results show that overall, 

bonding social capital mien was relatively positive in respect of these variables. 

Results show the most likelihood of older adults accessing resources or substantive 

forms of capital exchanges typically associated with bonding social capital such as 

emotional support in terms of advice, helping to fight just causes, offering 

companionship in times of loneliness and the willingness to serve as job referees. 

Inversely however, older Nigerians do not seem to accept or trust friends or 

relations online well enough to feel comfortable talking to them about intimate 

personal problems or turn to them for financial assistance or expect them to share 

their last dollar. These results are predictive of very low levels of interpersonal 

trust as older adults appear least likely to access anything substantive from family 

members and friends helping them solve problems, including financial assistance, 

and sharing intimate personal problems. These results thus suggest that although 

older adults use social network sites primarily to maintain relationships with 

family members and close friends, mutual dependence on these ties does not 

necessarily support any tangible social outcomes for users. The value of 

maintaining such core social networks however has proved to be highly influential 

in decision-making and exposure to ideas, issues, and opinions, being an important 

source of information (Donath, 2007). 

On the social utility of social networking sites for bridging social capital 

among older adults, results show a weak association between the use of SNSs and 

bridging social capital. A negative correlation between SNS use and substantive 

aspects of bridging social capital is inverse to older adults’ strong desire among all 

older adults to connect with a wider circle of social relationships outside friends 

and relations and to be outward-looking towards broadening their social horizons 

or worldview. Older adults’ strongest tendency may be to share feelings of 

interconnectedness to a larger community, curiosity about other places in the 

world, as well as the willingness to develop new ties and be part of and support 

community when interacting with strangers on social networking sites. But such 

linkages do not seem to translate to useful informational resources, a key 

component of bridging social capital. It is Older adults that may be using social 

networking sites to create and maintain larger, diffuse networks of relationships 

but it is doubtful if they are drawing potential bridging social capital resources  in 

form of useful information, personal relationships, or the capacity to align with 

groups and broaden world-views (Donath & Boyd, 2004; Resnick, 2001; 

Wellman, Haase, Witte, & Hampton, 2001).  

 

 

Conclusion 

 

This study is an exploratory effort to investigate older adults’ use of social 

network sites and establish the social capital implications of such social 

relationships and interactions. Overall, the results show the potential of the 

mobile phone to bridge this digital divide in terms of adequacy and equality of 
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access, use and knowledge of ICT in Sub-Saharan Africa among all citizens, 

regardless of location or economic status. Older adults’ communication 

interactions on SNS are seemingly constitutive of bonding social capital but 

these are not predictive of substantive forms of capital exchanges typically 

associated with bonding social capital such as helping others to solve problems 

including financial problems and discussing intimate personal problems.  

Also, older adults may be outward-looking and inclined to initiating a wider 

circle of social relationships outside friends and relations but this tendency does 

not support bridging the social capital. Nonetheless, the internet and social media 

allow older Nigerians the opportunity to create and maintain larger, diffuse 

networks of relationships and also provide them with a range of benefits and 

opportunities to empower themselves in a variety of ways including facilitating 

supportive relationships among people that are predictive of social capital.  

Given that this study focused primarily on a particular category of older 

adult Nigerians in one State, we cannot generalize our findings to all adult 

Nigerians. This limitation could be better addressed by a longitudinal study 

which would allow for alternate measures of participation on SNSs, social 

capital and other variables such as community or political engagement. An 

additional limitation of the study was the conceptualization of social capital 

only in terms of bonding and bridging social capital to the exclusion of other 

forms of social capital. Nevertheless, it is our hope that findings reported in 

this study contribute to the larger understanding of social capital on social 

network sites. 
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10
th 

Annual International Conference on Mediterranean Studies,  

10-13 April 2017, Athens, Greece  

Call for Papers and Participation 

The Athens Institute for Education and Research (ATINER) organizes 
its 10th Annual International Conference on Mediterranean Studies, 10-13 

April 2017, Athens, Greece sponsored by the Athens Journal of 
Mediterranean Studies. 
The aim of the conference is to bring together academics and researchers from 
all areas of Mediterranean Studies, such as history, arts, archaeology, 
philosophy, culture, sociology, politics, international relations, economics, 
business, sports, environment and ecology, etc. 
Fee structure information is available on www.atiner.gr/fees. 
Special arrangements will be made with a local hotel for a limited number of 
rooms at a special conference rate. In addition, a number of special events will 
be organized: A Greek night of entertainment with dinner, a special one-day 
cruise to selected Greek islands, an archaeological tour of Athens and a one-
day visit to Delphi. Details of the social program are available here. 
Please submit an abstract (email only) to: atiner@atiner.gr, using the abstract 
submission form by the DEADLINE CLOSED to: Dr. George Poulos, 
Emeritus Professor, University of South Africa, South Africa & Vice-
President of Research, ATINER. Abstracts should include the following: Title 
of Paper, Full Name (s), Affiliation, Current Position, an email address, and at 
least 3 keywords that best describe the subject of your submission. Decisions 
are reached within 4 weeks. 
If you want to participate without presenting a paper, i.e. organize a panel 
(session, mini conference), chair a session, review papers to be included in the 
conference proceedings or books, contribute to the editing of a book, or any 
other contribution, please send an email  to Dr. Gregory T. Papanikos, 
President, ATINER & Honorary Professor, University of Stirling, 
UK (gregory.papanikos@stir.ac.uk). 

 The Athens Institute for Education and Research (ATINER) 
was established in 1995 as an independent world association of Academics 
and Researchers. Its mission is to act as a forum where Academics and 
Researchers from all over the world can meet in Athens, in order to exchange 
ideas on their research, and to discuss future developments in their 
disciplines. 

The organizing and hosting of International Conferences and 
Symposiums, the carrying out of Research, and the production of Publications 
are the basic activities of ATINER.  Since 1995, ATINER has organized more 
than 400 International Conferences and other events, and has published close 
to 200 books. In 2012, the Association launched a series of conference paper 
publications (click here), and at the beginning of 2014, it introduced its own 
series of Journals (click here). 

Academically, the Association is organized into seven Research Divisions 
and thirty-nine Research Units.  Each Research Unit organizes at least an 

http://www.athensjournals.gr/ajms
http://www.athensjournals.gr/ajms
http://www.atiner.gr/fees
http://www.atiner.gr/social-program
mailto:atiner@atiner.gr
http://www.atiner.gr/2017/FORM-MDT.doc
http://www.atiner.gr/2017/FORM-MDT.doc
mailto:gregory.papanikos@stir.ac.uk
http://www.atiner.gr/Conferences.htm
http://www.atiner.gr/Conferences.htm
http://www.atiner.gr/Publications.htm
http://www.atiner.gr/papers.htm
http://www.athensjournals.gr/
http://www.atiner.gr/RESEARCH-DIVISIONS.htm
http://www.atiner.gr/RESEARCH-DIVISIONS.htm


                           

168 

Annual International Conference, and may also undertake various small and 
large research projects. 

Academics and Researchers are more than welcome to become members 
and to contribute to ATINER’s objectives. If you would like to become a 
member, please download the relevant form (membership form). For more 
information on how to become a member, please send an email 
to: info@atiner.gr. 
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15
th 

Annual International Conference on Communication  

and Mass Media, 8-11 May 2017, Athens, Greece  

Call for Papers and Participation 

The Mass Media & Communication Research Unit of the Athens Institute for 
Education and Research (ATINER) organizes its 15th Annual International 
Conference on Communication and Mass Media, 8-11 May 2017, Athens, 
Greece sponsored by the Athens Journal of Mass Media and 
Communications.  
The aim of the conference is to bring together academics and researchers of 
Communications, Mass Media and other related disciplines. You may 
participate as panel organizer, presenter of one paper, chair of a session or 
observer. Past conferences drew participants from five continents and more 
than 100 countries, presenting papers on diverse topics such as political 
communication, EU enlargement, Website design, cross-media ownership, 
war correspondence, cultural studies, film, public relations, 
telecommunication policy, advertising, agenda setting, juvenile audience 
preferences, and cross-national communication, among others. 
Fee structure information is available on http://www.atiner.gr/fees. 
Special arrangements will be made with a local hotel for a limited number of 
rooms at a special conference rate. In addition, a number of special events will 
be organized: A Greek night of entertainment with dinner, a special one-day 
cruise to selected Greek islands, an archaeological tour of Athens and a one-
day visit to Delphi. Details of the social program are available here. 
Please submit an abstract (email only) to: atiner@atiner.gr, using the abstract 
submission form by the 27 March 2017 to: Dr. Yorgo Pasadeos, Head, Mass 
Media & Communication Research Unit, ATINER & Professor Emeritus, 
University of Alabama, USA. Abstracts should include the following: Title of 
Paper, Full Name (s), Affiliation, Current Position, an email address, and at 
least 3 keywords that best describe the subject of your submission. Decisions 
are reached within 4 weeks. 
If you want to participate without presenting a paper, i.e. organize a panel 
(session, mini conference), chair a session, review papers to be included in the 
conference proceedings or books, contribute to the editing of a book, or any 
other contribution, please send an email  to Dr. Gregory T. Papanikos, 
President, ATINER & Honorary Professor, University of Stirling, 
UK (gregory.papanikos@stir.ac.uk). 
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4th Annual International Conference on Social Sciences,  

24-27 July 2017, Athens, Greece  

Call for Papers and Participation 

The Social Sciences Research Division (SSRD) of the Athens Institute for 
Education and Research (ATINER) will hold its 4th Annual International 

Conference on Social Sciences, 24-27 July 2017, Athens, Greece. In the past, 
the seven research units of SSRD have organized more than 50 annual 
international conferences on economics, sociology psychology, politics & 
international affairs, the mass media & communication, anthropology, as well 
as population & demography. 

Papers from all branches of social sciences are welcome: Anthropology, 
Media and Communication Studies, Economics, Education, Human 
Geography, Political science, Public Administration, Psychology and 
Sociology. Papers on Social Research and Social Theory are also welcome. You 
may participate as panel organizer, presenter of one paper, chair a session or 
observer. 

Fee structure information is available on http://www.atiner.gr/fees. 
Special arrangements will be made with a local hotel for a limited number 

of rooms at a special conference rate. In addition, a number of special events 
will be organized: A Greek night of entertainment with dinner, a special one-
day cruise to selected Greek islands, an archaeological tour of Athens and a 
one-day visit to Delphi. Details of the social program are available here. 

Please submit an abstract (email only) to: atiner@atiner.gr, using 
the abstract submission form by the 20 March 2016 to: Dr. Gregory A. Katsas, 
Head, Sociology Research Unit, ATINER & Associate Professor, The 
American College of Greece-Deree College, Greece or Dr. Ioannis 
Stivachtis, Director Social Sciences Research Division, ATINER & Director, 
International Studies Program Virginia Tech – Virginia Polytechnic 
Institute & State University, USA. 

. Please include: Title of Paper, Full Name (s), Current Position, 
Institutional Affiliation, an email address and at least 3 keywords that best 
describe the subject of your submission. Decisions are reached within 4 weeks. 

If your submission is accepted, you will receive information on 
registration deadlines and paper submission requirements. Should you wish 
to participate in the Conference without presenting a paper, for example, to 
chair a session, to evaluate papers which are to be included in the conference 
proceedings or books, to contribute to the editing of a book, or any other 
contribution, please send an email to Dr. Gregory T. Papanikos, President, 
ATINER & Honorary Professor, University of Stirling, 
UK (gregory.papanikos@stir.ac.uk). 
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5
th

 Annual International Conference on Humanities & Arts in a Global 

World, 3-6 January 2018, Athens, Greece 

Call for Papers and Participation 

The Arts and Humanities Research Division (AHRD) of the Athens Institute 
for Education and Research (ATINER) is organizing its 5th Annual 

International Conference on Humanities & Arts in a Global World which 
will be held in Athens, Greece on 3-6 January 2018 sponsored by the Athens 

Journal of Humanities & Arts. In the past, the five research units of AHRD 
have organized more than 60 annual international conferences on history, 
philosophy, literature, linguistics, languages, as well as the visual and 
performing arts. 
This annual international conference offers an opportunity for cross 
disciplinary presentations on all aspects of humanities, arts and related 
disciplines including Art, Art History, Classics, Literatures, Cultures, and 
Languages, English, Spanish, Italian, French, Chinese, Arabic, History, 
Linguistics, Philosophy, Religious Studies etc. 
Fee structure information is available on http://www.atiner.gr/fees. 
Special arrangements will be made with a local hotel for a limited number of 
rooms at a special conference rate. In addition, a number of special events will 
be organized: A Greek night of entertainment with dinner, a special one-day 
cruise to selected Greek islands, an archaeological tour of Athens and a one-
day visit to Delphi. Details of the social program are available here. 
All areas of arts, humanities and related disciplines will be considered, 
including papers on education. Please submit an abstract (email only) 
to: atiner@atiner.gr, using the abstract submission form by the 30 June 

2017 to: Dr. David Philip Wick, Director, Arts and Humanities Research 
Division, ATINER & Professor of History, Gordon College, USA. 
Please include: Title of Paper, Full Name (s), Current Position, Institutional 
Affiliation, an email address and at least 3 keywords that best describe the 
subject of your submission. Decisions will be reached within four weeks of 

your submission.  
If your submission is accepted, you will receive information on registration 
deadlines and paper submission requirements. Should you wish to participate 
in the Conference without presenting a paper, for example, to chair a session, 
to evaluate papers which are to be included in the conference proceedings or 
books, to contribute to the editing of a book, or any other contribution, please 
send an email to Dr. Gregory T. Papanikos, President, ATINER & Honorary 

Professor, University of Stirling, UK (gregory.papanikos@stir.ac.uk). 
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